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astrg media

solutions

IMPORTANT DATES 2026

Description Date

19 February 2026
OFadzaSOoi G2 W! YLa

21 March 2026
OFadzeS0Oi G2 W! YLa

Ramadan & Raya _
Rate Period 19 February 5 April 2026

Ramadan

First Day of Raya
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TV Entitlement

1. Ramadan & Raya Announcement

Announcement Additional TVC Spots

TX Channe

astro astro | astro astro astro astro
——— ] ———— ] — | —— ] ——— [ —
Ria Prima Oasis Ria Prima Oasis
astro astro astro astro
4 ——| — T
Citra AWANI Citra AWANI

TX Date

R?Qfs.agbl,a;e;fz%% To be utilized within
6Fadoas0i (G2 W YLaQ . o g9 Febguary 5 April 2026

Deliverable

Total Spots

10 sec Opening & Closing Credits 30 sec TVC Spot (ROS)

20

140

Addressable Advertising

&

Recommended Target Segmel

Household Impressions

Malay | M40

(To be utilized within
17 Febg 5 Apr 2026

500,000 impression&0% on Linear TV & 30% on VOD)
+ Bonus 100% additional impressiqos Linear TV)

~ Digital Entitlement

N

*Max 1 client ONLY

Publisher

Deliverable

3

1x Masthead Ad Placement @empakWebsite for 3 days
- Countdown before the announcement of the first day of Ramadan and Raya.

A

LPF cert application fee (RM2,000 per version) and voice over talent fee start from
RM400 depending on material duration.

1t GKS AYyTF2NXNIdGA2ykRSGIAEE adl dSR |



WAKTU IMSAK &
BERBUKA PUASA

Definition of Imsak
This refers to the period of timg about 10 minutes before the dawn
B e rb u kaP u asa- & m Sak prayer begins. This is when some worshippers begin their fast.
Tl m e An n O u n Ce m e nt Buka Puasa antinsakAnnouncement aired throughout Ramadan

month.
Complete Buka Puasa Bnsaktimes for all states in Malaysia.
To be updated daily and broadcasted 3 times a day.

*Subject to scheduling changes

1t GKS AYyTF2NXNIdGA2ykRSGIAEE adl dSR |



2. BerbukaPuasa &imsakTime Announcement

TX Date| 19 Februaryg 19 March 2026, TBC (29 day®)dz 250G G2 W! YLaQa REGSas ¢./

TX Time| Morning : between 4.45arB.45am
Evening : between 6.00ph00pm
Night : between 9.00pmhl.00pm
*subject to change

TV Entitlement

Total Duration | 22YAY CAff SNJ 6 Ay Of dzaA @S 2F wmn aSO /tASydQa hLSyAy3d 39

astro astro astro astro
TX Channell  Summr— e —_— R Bundle Buy
Ria Prima Oasis AWANI (Total 4 channels)

Total Spots 261 261 261 1,044

Recommended Target Segmet Malay | M40

Addressable Household Impressions
Advertising (To be utilized within
19 Febg 5 Apr 2026

1,400,000 impressions
800,000 impressiond@0% on Linear TV & 30% on VOD) (70% on Linear TV & 30% on VOD)
+ Bonus 100% additional impressidgas Linear TV) + Bonus 10% additional impressidas Linea
TV)

Terms & Conditions:

A Max 1 client only for each packagBundle Buy package will not be available once ASEO'RIapackage is sold. A _ Client to provide required materidly 16 January 202 be

A{LRyaz2NDa SELRadaNBE O2yaraia 2F mna hlBISYAy3d s [ f2aAiAy3d /| NBR khdopordted iRto the2zagnSuddemedR . | Yy S NIp

A Astro will absorb simple production cost subjected to Terms & Conditions below: | A Al TX dates and times stated herein are subjected to changes.
A All slides, pictures & branding tools are provided by client / agency. A LPF cert application fee (RM2,000 per version) and voice over

Production of TVC to be done within Astro studio. talent fee start from RM400 depending on material duration.
A Additional cost will be incurred for the following :

More than 1 version is needed, e.g. Languages, additionaldtdo,
A More than 1 revision is required.
Copyright Materials needed, e.g. Music Library, Image Bank

1t GKS AyTF2NXNIdGA2ykRSGIATAE adl dSR
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AzanSubuh(Puasa)
Spot placement before the commencing time uwbuhprayer.

Creatlve Buy Opportunltles Prayer Time

a) Puasa Greetings AzanSubuh
Between 4:45ang 5:30am Between 6:00ang 6:30am

\ a) Puasa &erbuka A
Puasa Greetlngs Azan Maghrib (Buka Puasa)

Spot placement before the commencing time for Maghrib prayer.

Creative Buy Opportunities Prayer Time

b D O aB e rb u kaP u asa a) BerbukaPuasa Greetings | b) DoaBerbukaPuasa Azan Maghrib
‘ Between 7:00png, 7:25pm Between 7:15png, 7:35pm Between 7:00png 7:30pm

*Subject to scheduling changes

5
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3(a). Puasa 8erbukaPuasa Greetings

19 February, 19 March 2026 (29 days)
FadzoeaSOld 42 W YLaQa RFEGSaz ¢./
Daily between: 4.45am5.30am (Beforé&ubuhPrayer)

g Daily between: 7:00pm 7:25pm (Before Maghrib Prayer)

*subject to change

TV Entitlement
X Channd astro astro astro astro
ana 005|s AWANI

Recommended Target Segme Malay | M40

el SR eNEE 800,000 impressiong(0% on Linear TV & 30% on VOD)
(To be utilized within 19 Februarp April 202§ + Bonus 100% additional impressioos (Cinear TY

\ ‘ * Position sequence is based on first come first serve.

* Max. 7 clients for each package.

A LPF cert application fee (RM2,000 per version) and voice over talent fee start from RM400
depending on material duration.

A Subject to scheduling changes.

1t GKS AYyTF2NXNIdGA2ykRSGIAEE adl dSR |



3(b). Doa Berbuka Puasa

TX Date| 19 Februaryl9 March 2026 (29 days)
FadzoneaSOG G2 W YLaQa RIGSaz ¢./

Daily between 7:15pm 7:35pm

TX Time *subject to change

TV Entitlement Deliverable | 58 spots x 10 sec Opening & Closing Credits
29 spots x 40 sec D&@erbukaPuasa Filler

TX Channe

Recommended

Target Segment Malay I M40

Addressable Advertising
Household Impression

(To be utilized within 19 Februanp April 2026 800,000 impressiong0% on Linear TV & 30% on VOD)

+ Bonus 100% additional impressioan Linear TY

* Max 1 client only for each package.

A LPF cert application fee (RM2,000 per version) and voice over talent fee start from RM400
depending on material duration.
A Subject to scheduling changes.

1t GKS AYyTF2NXNIdGA2ykRSGIAEE adl dSR |
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TazkirahRamadan




4. TazkiranRamadan

Deliverable | Slot Reservation Fee
10 sec Side Banner & 90 skzkirarRamadan Filler

astro astro astro
TV Entitlement TX Channe Ria

TX Time AWANI 7:45 AWANI 7:45 AzanSubuh&
(simulcast with Astro Awani) Azan Maghrib

Total Spots 52 60

Recommended Target Segmelt Malay 1 M40
Addressable

Advertising Household Impressions , , 0 : 0
(To be utilized within 19 Fab5 Apr 2026) 800,000 impressiong (0% on Linear TV & 30% on VOD)

+ Bonus 100% additional impressidoa Linear TV)
@I Publisher %
Digital Entitlement

. Client'sTazkiralrRamadan Filler 90sec will be published on A&empalk-acebook, Instagram & TikTok as a
Deliverable |7 . -
digital extension , after TV airing. One post per day x 30 days

A Client to provide the méterial, the script will be vetted by professionals from Astro Oasis.
A LPF cert application fee (RM2,000 per version) and voice over talent fee start from RM400 depending on material duration.

5

*Max 1 client only for each package.
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Definition of Takbir :

~ Takbl I R aya Eve & F| rSt Essentially an Arabic word. Plays a pivotal role and very close to the

heart of Muslim community with reciting its sentimental melody

D a Of R a a expressing heartfelt sweet moment of joy and gratitude to Allah

y y after a month of fasting during the holy month of Ramadan and
striving to be

TX Date :19 March & 20 March 2026 (Raya Eve & First Day)
*subjectto W! YLaQa Rl GSa

Duration :1lversionx5y YAy a

Host/Cast : Astro Male Celebrities, Personalities, Announcers, Ustaz,

SGO®

Genre Y CAff SNJ

1t GKS AYyTF2NXNIdGA2ykRSGIAEE adl dSR |



5. Takbir Raya Eve & First Day of Raya

Note: The package will be subjected to a slot reservation fee.

Material provided by the Channel Material provided by the Client

astro astro astro astro astro astro
o —————— | ——— ——— e

Ria Prima Oasis TX Channe Ria Prima Oasis

Max. 1 Client for each package/channel Max. 2 Clients for each package/channel

Deliverable 4 x 10 sec Opening & Closing Credits
4 x 30 sec TVC Spots Before & After Filler

A LPF cert application fee (RM2,000 per version) and voice over talent fee start from RM400 dependin
on material duration.

Deliverable 4 x 10 sec Opening & Closing Credits

4 x 30 sec TVC Spots Before & After Filler

1t GKS AYyTF2NXNIdGA2ykRSGIAEE adl dSR |



Celebrity Greetings (TV

SAMPLE* : KINOHIMITSU RAYA
*with additional charges

1t GKS AYyTF2NXNIdGA2ykRSGIAEE adl dSR |



6. Celebrity Greetings (TV)
TX Channel - .

TV Entitlement
Spot / Channel
Total Spots 500

Addressable Advertising H hold | .
ousehold Impressio

(To be utilized within
19 February 5 April 2026

500,000 impressiong 0% on Linear TV & 30% on VOD)
+ Bonus 100% additional impressigon Linear TV)

Termsand Conditions
A | Packagésbasedon 30s TVC A
A B Spotsutilization period: 19 February- 5 April 2026
\*Datesaboveare subjectto confirmationby JAKIM
A IlbookingsmustreachCommerciaSchedulingnin. 2 weeksbefore the 15t TXdate.
A 80s Productioncostbearedby clientbasedon Ot A $riéfiarel Budget
A ¢l tSyd ¥SS Aa adzoeSOG (2 Ot ASyiQa OK2A FyYyR Ot ASyiQa oNASTO®
A Any additional customization will incur additional charges

LPF cert application fee (RM2,000 per version) and voice over talent fee start from
RM400 depending on material duration.

1t GKS AYyTF2NXNIdGA2ykRSGIAEE adl dSR |
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/(a).Spot Buy Package

_astro astro astro
TX Channel Ria Prima Oasis

TV Entitlement
Spot / Channel 65 65

Total Spots 250

Recommended Target Segmennt Malay | M40

Addressable Advertising

Household Impressio
(To be utilized within
19 February 5 April 2026

500,000 impressiong 0% on Linear TV & 30% on VOD)
+ Bonus 100% additional impressigon Linear TV)

Tefms and Conditions:
A ackage are based on 30s TVC. ‘ A LPF cert application fee (RM2,000 per version) and voice over talent
A Il spots to be utilized during the RARA Period: 19 Februarjpril 2026 fee start from RM400 depending on material duration.

*Dates above are subject to confirmation by JAKIM
A {Li2da I NB aO0OKSRdzZ SR wh{ Fd !'aiNPQad RAAZONBGAZ2Y 6SaiAYIdS ocz aLRGa 2y tNAYS ¢AYSOO®
A All bookings must reach Commercial Scheduling minimum of 2 weeks before the 1st TX date.

1t GKS AyTF2NXNIdGA2ykRSGIATAE adl dSR



TV Entitlement

/(b). Drama Spot Buy Package

X Time Belts
Channel

TX Channel Time Belts

A Megadrama@ MonThur, 10pm11pm
A Dramavaganz@ WedThur, 9pm10pm
A Special RARA @ Sun, 9ppm

astro

A Astro Originals @ Fri, 9pfrfOpm
sl | A VIU Originals @ Thu & Fri, 10gdrpm

Ria
A TIARA @ Mo#rri, 6pm7pm
et | A PostMegadrama@ Monc Fri, 9amg 10am
A Post Tiara Drama @ MayFri, 10ant 11am

A RARA Drama @ Mon, 9ghOpm

Total TV Spots:

90

A

A
A
A

Recommended Target Segmet
Addressable

Malay | M40

Advertising Household Impression

(To be utilized within
19 February 5 April 2026

Term d Conditions:
Package are based on 30s TVC.

All'spots to be utilized during the RARA Period: 19 Febru&rjpril 2026

*Dates above are subject to confirmation by JAKIM

{LR2G&a I NB a0OKSRdzZ SR wh{ &G4 !'aGdNRPQa RAAONBUGAZ2Y
All bookings must reach Commercial Scheduling minimum of 2 weeks before the 1st TX date.

500,000 impression¥(0% on Linear TV & 30% on VOD)
+ Bonus 100% additional impressidosa Linear TV)

A LPF cert application fee (RM2,000 per version) and voice over talent
fee start from RM400 depending on material duration.

1t GKS AyTF2NXNIdGA2ykRSGIATAE adl dSR
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During thethe holy month of Ramadanyaktu Imsakand
Waktu Berbukawill inform Muslim listeners when their fast

. begins and ends daily.
" TheWaktu Imsakfeature plays twice once the night before
R and again around 10 to 15 minutes before the actuaak

feature plays between 6.30.00pm. This feature will air during

\ timing (normally around 5.06.30am); and th&Vaktu Berbuka
the whole of Ramadan, from Monday to Sunday.

~ [Client] will be featured in the recorded promos, and in the

recorded outros throughout the fasting month. bar
Waktu Imsak& Waktu
Berbu ka Click to Play:

WaktuBerbukaon ERA Waktulmsakon ERA

1t GKS AYyTF2NXNIdGA2ykRSGIAEE adl dSR |



1(a). Waktumsak& WaktuBerbuka(Pen.a Qg A |

Stations s -
Ramadan
LIVE Dat¢ 19 February 19 March 2026
*Subject to final dates from JAKIM, TBC
Morning- between 5.00arsb.30am
LIVE Time Evening between 6.30pm7.00pm
Night- between 10.00prrl1.00pm

20 x 30 sec Recorded Promo
On Air 2 x 29 x feature outro Waktimsak(brand name and 15 words sales message)
29 x feature outro WaktBerbuka(brand name and 15 words sales message)

1 xMasthead
5 weeks x Content Tile Ad
Digital 5 weeks x Promo Page
1 x Branded Content
1 x Facebook Post (promote branded advertorial)

Terms and Conditions:

A The provision of Services via-®ir, Online and OGround is subject to availability at the time of booking;

A All appearances by Astro Audio personalities are strictly subject to availability upon successful negotiation.

A The production cost proposed herein is the minimum cost and shall be subject to any additional cost (if applicable).
A The Investment is subject to Service Tax.

A Investment cost does not include digital production cost, instream / audience extension / boosting.

lif GKS AYyTF2NXNIGA2ykRSGIAEE adl GSR |



1(b). Waktumsak& WaktuBerbuka(Easta Q 8 A |

Stations
(Easta Q3

LIVE Datg
LIVE Time

Digital

Terms and Conditions:

SABAH SARAWAK

Ramadan

19 February, 19 March 2026
*Subject to final dates from JAKIM

Morning- between 5.00arsb.30am
Evening between 6.30pm7.00pm
Night- between 10.00prrl1.00pm

20 x 30 sec Recorded Promo
2 x 29 x feature outro Waktimsak(brand name and 15 words sales message)
29 x feature outro WaktBerbuka(brand name and 15 words sales message)

4 weeks x Facebook Post
4 weeks x Instagram Post
4 x Instagram Story

A The provision of Services via-@ir, Online and O&round is subject to availability at the time of booking;

A All appearances by Astro Audio personalities are strictly subject to availability upon successful negotiation.

A The production cost proposed herein is the minimum cost and shall be subject to any additional cost (if applicable).
Investment cost does not include digital production cost, instream / audience extension / boosting.
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1(c). Waktumsak& WaktuBerbuka(Pen.a Qg A |

eeiay  hitz | mix | fite

Ramadan

LIVE Date 19 February, 19 March 2026
*Subject to final dates from JAKIM, TBC

Morning- between 5.00arsb.30am
Evening between 6.30pm7.00pm
Night- between 10.00prl1.00pm

20 x 30 sec Recorded Promo
2 x 29 x feature outro Waktimsak(brand name and 15 words sales message)
29 x feature outro WaktBerbuka(brand name and 15 words sales message)

1 x Masthead
5 weeks x Content Tile Ad
Digital 5 weeks x Promo Page
1 x Branded Content
1 x Facebook Post (promote branded advertorial)

Terms and Conditions:

A The provision of Services via-®ir, Online and OGround is subject to availability at the time of booking;

A All appearances by Astro Audio personalities are strictly subject to availability upon successful negotiation.

A The production cost proposed herein is the minimum cost and shall be subject to any additional cost (if applicable).
A The Investment is subject to Service Tax.

A Investment cost does not include digital production cost, instream / audience extension / boosting.

lif GKS AYyTF2NXNIGA2ykRSGIAEE adl GSR |



[ 02

BerbukaAlerts

%

Waktu Berbukacoincides with the evening call to prayer. This
will inform Muslim listeners that it is time to break their fast.

TheBerbukaAlert plays just before Maghrib call to prayer. This

feature will air during the whole of Ramadan, from Monday to
Sunday.

This message will carry CLIENT brand name, plus an appropriat
sales message, for example:

Gmp 4SO Of ASyd O2YYSNDadht ¢ ¥
masukwaktu solat fardhu Maghrib, danwaktu berbukapuasa

bagiKuala Lumpur &awasanyangsewaktudengannya Sinar
& CLIEN'mengucapkarselamatberbukapuasab €

Click to Play:

BerbukaAlerts on SINAR

1t GKS AYyTF2NXNIdGA2ykRSGIAEE adl dSR |



2(a).BerbukaAlerts (Pena Qa A |

1stRightg Yaya
Empire (Cut Off: 30
Nov 2025)

1stRight¢ TNB (Cut
Off: 30 Nov 2025)

1st Right¢ Maybank (Cut 1stRightg BHPetrol
Off: 30 Nov 2025) (Cut Off: 30 Nov 2025

Stations

Ramadan
19 February, 19 March 2026
*Subject to final dates from JAKIM

29 x 15 seconds promo plus
29 x feature intro foBerbukaAlerts

Terms and Conditions:

A The provision of Services via-@ir, Online and OGround is subject to availability at the time of booking;

A All appearances by Astro Audio personalities are strictly subject to availability upon successful negotiation.

A The production cost proposed herein is the minimum cost and shall be subject to any additional cost (if applicable).
A The Investment is subject to Service Tax.

lif GKS AYyTF2NXNIGA2ykRSGIAEE adl GSR |



2(b).BerbukaAlerts (Easa Qg4 A |

Stations 7 - .
S & “‘
(Easta Q3 A | SARAWAK

Ramadan
LIVE Dat¢ 19 February, 19 March 2026
*Subject to final dates from JAKIM

LIVE Time Right before Maghrib call to prayer

29 x 15 seconds promo plus
29 x feature intro foBerbukaAlerts

Terms and Conditions:

A The provision of Services via-@ir, Online and O«Ground is subject to availability at the time of booking;

A All appearances by Astro Radio personalities are strictly subject to availability upon successful negotiation.

A The production cost proposed herein is the minimum cost and shall be subject to any additional cost (if applicable).

lif GKS AYyTF2NXNIGA2ykRSGIAEE adl GSR |
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‘ The Waktu Sahur Alert plays approximately 15 minutes
" before AzarSubuh This feature will air during the whole of
: Ramadan, from Monday to Sunday.
\ This message will carry CLIENT brand name, plus an
| appropriate sales message, for example:

a Y dzNJ wiait lagi mntuk waktu Imsakbagikawasan

Kota Kinabalu / Kuching dasewaktudengannya
Sah u I Al e rtS Dapatkantenagasepanjanghari dengansecawansusu.

SusuKambing YakiniKhasiatSemulajadi ERA & CLIENT

mengucapkarSelamatBerpuasd | YR F2f f 2 6 SR
client commercial

1t GKS AYyTF2NXNIdGA2ykRSGIAEE adl dSR |



3(a). Sahur Alerts (Pea.Q g A |

Stations

Ramadan
LIVE Dat¢ 19 February;, 19 March 2026
*Subject to final dates from JAKIM

LIVE Timeg Morning (around 5:15am)

29 x 15 seconds promo plus
29 x feature intro for Waktu Sahur Alerts

Terms and Conditions:

A The provision of Services via-@ir, Online and O«Ground is subject to availability at the time of booking;

A All appearances by Astro Radio personalities are strictly subject to availability upon successful negotiation.

A The production cost proposed herein is the minimum cost and shall be subject to any additional cost (if applicable).
A The Investment is subject to Service Tax.

lif GKS AYyTF2NXNIGA2ykRSGIAEE adl GSR |



3(b). Sahur Alerts (EastQ a A |

Stations 116‘1”
d r =57 4
(Easta Qg A | SARAWAK

Ramadan
LIVE Date 19 February 19 March 2026
*Subject to final dates from JAKIM

LIVE Time Morning (around 4:15am)

29 x 15 seconds promo plus
29 x feature intro for Waktu Sahur Alerts

Terms and Conditions:

A The provision of Services via-@ir, Online and O«&round is subject to availability at the time of booking;

A All appearances by Astro Radio personalities are strictly subject to availability upon successful negotiation.

A The production cost proposed herein is the minimum cost and shall be subject to any additional cost (if applicable).

lif GKS AYyTF2NXNIGA2ykRSGIAEE adl GSR |



,\\
' O 4 _ While Hari Rayadoesn'tfeel completewithout the melodious

' TakbirRayaechoingin the eve and early morning of Aidilfitri,

\ it signifies more than just mere vibes Takbir Rayais to
proclaimthe greatnessof Allahsw.t. in gratitude for guiding
us and allowing us to complete the blessed month of
Ramadan

Takblr Raya We will run 10x of Tadbir Rayafrom 8.30pm till 8.00am

on Rayaevetill Rayaday (before SolatAldilfitri) on ALLMalay
Brandson Astro Audio.

1t GKS AYyTF2NXNIdGA2ykRSGIAEE adl dSR |



4. Takbir Raya (All Malay Brands)

15t Right¢ MAYBANK (Cut Off: 3(
Nov 2025)

| E5eA EZEEI frovac

Raya Eve to before Solaldilfitri.
LIVE Dat¢ 19 March 202&; 20 March 2026
*Subject to final dates from JAKIM

8.30pm to 8.00am (before SolAtdilfitri)
*Timing may slightly differ for ERA Sabah and ERA Sarawak

LIVE Time

10 xIntro
10 x Promo Plus (Tag after intro)
1 x Social Media Post

Terms and Conditions:

A The provision of Services via-@ir, Online and O«Ground is subject to availability at the time of booking;

A All appearances by Astro Audio personalities are strictly subject to availability upon successful negotiation.

A The production cost proposed herein is the minimum cost and shall be subject to any additional cost (if applicable).
A The Investment is subject to Service Tax.



l O 5 -» Therewill alwaysbe a certain few who cannotmakeit in time

\ for Aidilfitri prayerson the morning of Hari Rayadue to work
commitments or still stuck in traffic on the way back to
kampung

We would like to give them the opportunity to hear Khutbah

Kh utbah AI d | |f|tr| Aidilfitri viaradiofrom whereverthey maybe.

It will be read by an Ustazfrom the FederalTerritory Religious
Department(JAWI)

1t GKS AYyTF2NXNIdGA2ykRSGIAEE adl dSR |



5. KhutbabhAidilfitri (All Malay Brands)

1stRight¢ MAHSA College (Cut
Off: 30 Nov 2025)

- " ¥ - d
seer m ﬂ
SABAH SARAWAK

1 Syawal
LIVE Dat¢ 20 March 2026
*Subject to final dates from JAKIM

8.45am & Repeat 7.30pm (after azan Maghrib)
*Timing may slightly differ for ERA Sabah and ERA Sarawak

LIVE Time

2 x Intro
2 x Outro
4 x Promo Plus (Tag after intro & outro)
2 x Social Media Post

Terms and Conditions:

A The provision of Services via-@ir, Online and O«Ground is subject to availability at the time of booking;

A All appearances by Astro Audio personalities are strictly subject to availability upon successful negotiation.

A The production cost proposed herein is the minimum cost and shall be subject to any additional cost (if applicable).
A The Investment is subject to Service Tax.

lif GKS AYyTF2NXNIGA2ykRSGIAEE adl GSR |
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b This RaRa we are offering CLIENTan opportunity to take
' advantageof the increasedroad traffic. Themessagingantie in
| with Of A S prad@réservice without forcedfitting. The

\ messagingvill be slightlydifferent basedon the stations

This is high repetition for brand with a brandrelated call to
action

=o

FeStlve G re etl n gS ERAand PETRONA®BIshingyou and your family a blessedHari

Raya,filled with good health and endlesshappiness Have a
breakat PetronasCaféMesrawhenyou drive home.

1t GKS AYyTF2NXNIdGA2ykRSGIAEE adl dSR |



6(a). Festive Greetings

Stations | =521 =’ CILACIE

SARAWAK

LIVE Datg Any day during Ramadhan / Raya Period
LIVE Time 6amc¢ 12am (ROS)

: 1 15 x Sweepers (Greetings)
: i 25 x Sweepers (Greetings)

\ Terms and Conditions:

A The provision of Services via-@ir, Online and O«&round is subject to availa at the time of booking;

A All appearances by Astro Audio personalities are strictly subject to availabiliijfflupon successful negotiation.

A The production cost proposed herein is the minimum cost and shall be subjé€t to any additional cost (if applicable).
A The Investment is subject to Service Tax.

Pl

1t GKS AYyTF2NXNIGA2ykRSGIATA adlds



6(b). Festive Greetings

> AwdwduingRamadhan/RayaPerod

LIVE Date Any day during Ramadhan / Raya Period

LIVE Time 6am¢ 12am (ROS)

. il 15 x Sweepers (Greetings)
On Air (3 day ) *max 15 words of credit

. | 25 x Sweepers (Greetings)
On Ar (5 day ) *max 15 words of credit

\ Terms and Conditions:

A The provision of Services via-@ir, Online and OBround is subject to availa at the time of booking;

A All appearances by Astro Audio personalities are strictly subject to availabiliffiupon successful negotiation.

A The production cost proposed herein is the minimum cost and shall be subjéét to any additional cost (if applicable).
A The Investment is subject to Service Tax.

1t GKS AyTF2NXNIdGA2ykRSGIATAE adl dSR
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—— Solutions
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PRE RAMADAN
ON-GROUND
ACTIVATION
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Logline! & O NSBalaénualaikuroadshow returns as a pflRamadan activation,
NEIlI OKAYy3 O2YYdzyAdASa | ONRBaa 7F2dzNJ f
commitment to meaningful engagement bringing content and talents directly
to the ground for an ugclose experience with the rakyat.
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From care pack distributions to interactive activities, the campaign fostered
connection, empathy, and excitement ahead of the festive season.

Event Date & Location 7 February 2026 (Saturday)
Masjid Seberangakir, Terengganu

RAG YR K2ad YSyi
K& LINRPRdzOG 3IA QS|
AGLGA2Y YR Y2NB o

Sponsorship Opportunities NS
2 2
o)y

STRENGTHENING COMMUNITY BONDS

2025Achievement

ASSALAMUALAIKUN25 ¢ Thisevent was enlivenedby over 10,000
visitors across all three locations, joined by celebrities, radio
personalities,media partners,and the local communityt all coming
together to bring life to the mosque environment and strengthen
communitybonds




astrg media

solutions

2026

RAMADAN LINE UP
OFFERINGS

astro astro astro astro astro
Ria Prima Citra Oasis Ceria
iqi GEM
astro originals




+ astro mls,
RAMADAN CONTENT CATEGORIES 202

(CLICK LINK TO CATEGORY PAGE)

DRAMA SERIES ENTERTAINMENT / VARIETY / COMEDY
RAMADAN & RAYA (SPILLOVER) RAMADAN & RAYA (SPILLOVER)
FOOD / COOKING MOVIES & TELEMOVIES

RAMADAN & RAYA (SPILLOVER)

TALK SHOWS RAMADAN RAYARADIO OFFERINGS
RAMADAN & RAYA (SPILLOVER)

LIFESTYLE / COMMUNITY RAMADAN RAYADIGITAL OFFERINGS
RAMADAN & RAYA (SPILLOVER)

RELIGIOUS CONTENT
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RAMADAN & RAYA (SPILLOVER)<

DRAMA SERIES

| SOSNI IS alfl &arl Qa

T Created by Top Drama Makers, Exclusively on ASTRO.

Partner with us and amplify your brand through unforgettable storytelling!
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EGADRAMA : ANDAI ITU TAKDIRNYA 2

Logline Adaptationof SitiRosmizah'satest bestsellingnovel Andailtu Takdirnya2 continuesthe emotional
journeyof SyedAizriland Aleya,where love fades,andtragedystrikes Asdestinyteststheir bond, Aleyafaces
alife-alteringchoicet isloyaltyworth the priceof her freedom?

Synopsis Aleya had always hoped to leave Aizril as her feelings for him were fading She eventually
confessedthe truth, and Aizril though heartbroken,let her go. But fate had other plans, Aleyawas in an
accidentthat left her right handparalyzed Aizrilinsistedon caringfor her until sherecovered,andduringthat
time, Aleyabeganto fall for him again Meanwhile,Syed! 6 0 Eo&nganyfacedfinancialruin. In a desperate
move, SharifahAzreenand her mother plotted to savethe companyby marrying Azreento Aizril Azreen
agreedto be a secondwife, and Aizrilpleadedwith Aleyato accepta polygamousmarriageto help hisfather.
But Aleyastoodher groundshechosedivorceinstead

Date 9 February 16 April 2026

I HITMAKER: SITI ROSMIZAH
No. of Episodes 40 episodes

FromBestSellingAuthor to DramaHitmaker: Siti Rosmizah

A Renownedor her emotionallygrippingstorytelling, Siti Rosmizalhastransformed Day & Time Monday¢ Thursday10PM¢ 11PM
her bestsellingnovelsinto someof a I f | éndodt icaRiddramas With record
breakinghits like & 5 IL'a ! a Y(2.48 digital views, 82M digital reach,8.5M TV
reach),shereturnswith anothermasterpiecer  Andailtu Takdirnya?2!

Duration 60 minutes

StarringAward-Winning Casts Production Date Postproduction
A ShukriYahayac Nominatedfor BestMale Leadin a TV Programmefor Andailtu

Takdirnya2023 at ContentAsiaAwards :
A HannahDelishac Most PopularArtiste (Singaporeit APM2017Awards Casts SyukriYahya & Hannah Delisha

StrongEmotionalPull & BroadAppeal Genre Romance / Family Drama

A With a massivefanbasebuilt from Seasoril (7M TVreach),Andai ltu Takdirnya2
SIS deeplyem'otlonal journey of SyedAizril anaiAcey e CES ] Sponsorship Opportunities Crossgenerational appeat perfect for brands that champion
resonatesacrosggenerationscapturingheartsfrom youthto elders family values, relationships or empowerments

A Trailerreference https://www .youtubecom/watch?v=Cigyg¥F 50



https://www.youtube.com/watch?v=CiqysI7Z_50
https://www.youtube.com/watch?v=CiqysI7Z_50
https://www.youtube.com/watch?v=CiqysI7Z_50
https://www.youtube.com/watch?v=CiqysI7Z_50
https://www.youtube.com/watch?v=CiqysI7Z_50
https://www.youtube.com/watch?v=CiqysI7Z_50
https://www.youtube.com/watch?v=CiqysI7Z_50
https://www.youtube.com/watch?v=CiqysI7Z_50
https://www.youtube.com/watch?v=CiqysI7Z_50
https://www.youtube.com/watch?v=CiqysI7Z_50

B - 22 DRAMAVAGANZA :
SUJUD TERAKHIR ENCIK NORMAN

-
' Logline:A story of ego, redemption, and divine memcywhere love arrives in the most unexpected
; form.
g, Synopsis Emma Khairuddin, a powerful corporate figure known for her cold precision, faces the
. v |/ Z e ultimate betrayal when her husband Norman dies in a plane crash alongside his secret second wif

FfAALFT 9YYIFQa F2NN¥YSNI Faaraadlrydoe [STFaG G2 OFN
their quiet resilience and innocence. As she battles legal threats and emotional turmoil, Emma fing
herself on a journey of forgiveness, faith, and rediscovery culminating in @isiftihg moment on the
sacred night of 27th Ramadan.

SUJUD! *
No. of Episodes 28 episodes
VISIONARY DIRECTOR: __
Veteranof 25+ Yearsina | f | eT&andfindndustry, knownfor emotionallyresonantand
sociallyimpactfulstorytelling
_ _ _ _ a8 _ Production Date Post-production
Creatorof Iconic Series AsianAcademyCreativeAwardwinning Khunsal t powerful titles _—

that haveshapeda | f | edéakdlafdEcapeand captivatedmillions

Casts TBC
Award-WinningDirector ¢ National Winner 2024

¥ BestDirection (Fiction)for KHUNSA- Hermaphrodite CheKhunCheNisaat the 2024
AsianAcademyCreativeAwards Romance / Family Drama

CrossGenerationalAppeal
Themesof love, betrayal,and redemptionresonatewith both youngerand older audiences,
makingit a family-favorite drama

Sponsorship Opportunities Mass household appeglideal for brands promoting
family values, unity and spirituality.

Trailer. https://www .youtubecom/watch?v=mnrldLblfVs



https://www.youtube.com/watch?v=mnrldLblfVs
https://www.youtube.com/watch?v=mnrldLblfVs
https://www.youtube.com/watch?v=mnrldLblfVs
https://www.youtube.com/watch?v=mnrldLblfVs
https://www.youtube.com/watch?v=mnrldLblfVs
https://www.youtube.com/watch?v=mnrldLblfVs
https://www.youtube.com/watch?v=mnrldLblfVs

TIARA : MENCARI ISTERI SEMPURNA

LoglineA devoutyoungman obsessedvith findingthe perfectwife to uphold hisfamily'sideals
discoverghat chasingperfectionleadshim down a flawed path with life-alteringconsequences

Synopsis Rezag an Ustazg is now facedwith the conundrumof pickingthe perfectladyto be
calledhis rightful wife. His journey leadshim to meet Shifag a lady way older, Zarag a strong
witty lasswith greateducationbut sharptounge ¢ andfinally Ayu¢ arebellliousgirl in the very
early20s.Ashisjourneydeepends so doesthe specualationsand slandersthat befallshim and
hismother of whom dependson hisreputationto keepthe businessunning

el p .
£ | L4
_ Prima ook J
- - R i

Date 9 February 1 May 2026

hY! " whw! Q{ ¢L! w! 509 , .
No. of Episodes 60 episodes

1. Fresh, Local Conternlew exciting weekly episodes from Monday to Friday, 6PM on Astrg
Prima channel (CH. 105). Strengthen your brand presence with our wholesome drama co Day & Time Monday- Friday, 6PM 7PM
that appeals to Malay families.

2. Portraying the reality of personal choices vs family choicgsirandnew series based in a Buration 60 mins
aAldzr GA2y 6KSNB wSiF A& aSSiAy3da | LI NIyS O i

often based on emotional compatibility and modern vatueghile his family pressures him to Production Date Post-production
choose based on traditional criteria such as background, status, or a candidate they have
selected.

Casts Jazmiluma, Zara Zya, Chadlaembong

3. From Hitmaker screen writeiVritten by Oka Aurora, renowned Indonesian screen writer
for emotionally rich narratives that captivate audiences. Her previous hit dr@wmanglranpa Genre Romance & Family Drama
Niat, went viral with 1 Billion TikTok views.

4. Various Branding PackageEailored for different campaign needs and budget, we offer a [RESISSISIERl e o/ Jelyiighi[=s Powerful cultural narrative aligns naturally with
Ydzt GAGdzRS 2F 2LIJiA2ya F2NJoONIyR&a (2 f SOSN arands that promote values, intagrity ard ioyelty
Drama Sponsorship, Vertical Drama Extension, Mega TikTok Snagdamrskér Drama
Domination!

Trailer:https://www.instagram.com/reels/DUK50 L/


https://www.instagram.com/reels/DUK--5OgQQL/
https://www.instagram.com/reels/DUK--5OgQQL/
https://www.instagram.com/reels/DUK--5OgQQL/

ﬁﬂﬂ RARA SPECIAL
g——— N KELUARGA ISKANDAR MUSIM 3

N ‘é\ TAYANGAN PERDANA
- v

Keluazrga
iskandaz®

Logline The beloved Iskandarfamily returns with a fresh twist asthe next generationstepsinto the
spotlight ThisRamadarand Rayapld traditions collide with new technology from hilariousAl mishaps
to the timelessdebateof takeoutversushomecookedneals With heart, humor,andgenerationakhaos,
the Iskandargemindusthat familyis still the funnieststory of all.

Date 6 February 29 March 2026

No. of Episodes 24 episodes

I THE ISKANDAR RETURNS AFTER 11 YEAR

Day & Time Friday- Sunday 9PM.OPM
Keluarga Iskandar Season 3 (8&urns after 11 years, continuing the popular comedic

mockumentary about the Aziz Iskandar family. This latest season brings back the
original cast, includingismahlohar (Mak Jah), Hilal Azm&mabriAnuar, Zain Hamid,
and many others, while maintaining its ligh¢arted and humorous storytelling style

Duration 60 minutes

USP :

Multi -Generational Appeal The show bridges the gap between Gen X, Millennials,
and Gen Z, making it ideal for brands targeting diverse age groups within the same
household.

Production Date Postproduction

Casts Kismahlohar, Zain Hamid, Susan Lankester

Ramadan & Raya Cultural Relevancget during the festive season, it offers natural
integration points for products related to food, fashion, home, and celebration. Genre Family, Comedy

Authentic Malaysian Family DynamiegRelatable scenarios like takeout vs _ N
homecooked meals, teekavvy kids vs traditional elders, and festive preparations Sponsorship Opportunities
resonate deeply with Malaysian audiences.

Trailer:https://www.youtube.com/watch?v=D9gRVT9AnbY



https://www.youtube.com/watch?v=D9qRVT9AnbY

af)
Nuha PI/Ih Arham?

Sample: Sample:
https://gempak.com/video/VWKXVFYIP/budinhttps://www.youtube.com/watch?v=6t2yVc
-kenapaksakahwindenganorangkaya zcliwglist=PLYInLDZCVKonE070sU24ZiPH
singgahset-x9gtdn4 RMX_4&index=8

I FROM THE SET, WITH LOVE

ExclusiveBehindthe-ScenesAccess Offersbrandsa rare opportunity to be part of the real
dramabehindthe drama wherestoriesare created,rehearsedandbroughtto life.

Bite-Sized, ShareableFormat - Perfect for digital platforms and social media, increasing
visibilityandengagemenfor sponsorcontentthroughshort, entertainingepisodes

FlexibleBrandIntegration Opportunities

Optionsinclude Productplacement(on set, in games,during interviews)Brandedegments
(e.g, d t NB a B¥ei6ddraimediaextensionge.q., cast/ or crew usingsponsorproducts
in BTSeels)

DRAMA EXTENSION: SINGGAH SET

Logline:Exclusively brought to you by BamBam Studidgaturing exclusive behinthe-scenes
content and cast moments from current drama titles

Date

24 February 16 April 2026

No. of Episodes

16 episodes (2 episodes per week)

Day & Time

Tuesday & Thursday, 8:55PM

Duration

5 mins

Production Date

Ongoing with respective Drama Production

Casts

Bambam Studios (featuring Drama Casts as guests

Behind The scene



https://www.youtube.com/watch?v=6t2yVczclIw&list=PLYlnLDZCVKonEo70sU24ZiPHsFifRMX_4&index=8
https://www.youtube.com/watch?v=6t2yVczclIw&list=PLYlnLDZCVKonEo70sU24ZiPHsFifRMX_4&index=8
https://www.youtube.com/watch?v=6t2yVczclIw&list=PLYlnLDZCVKonEo70sU24ZiPHsFifRMX_4&index=8
https://gempak.com/video/vWKXVFYIP/budin-kena-paksa-kahwin-dengan-orang-kaya-singgah-set-x9gtdn4
https://gempak.com/video/vWKXVFYIP/budin-kena-paksa-kahwin-dengan-orang-kaya-singgah-set-x9gtdn4
https://gempak.com/video/vWKXVFYIP/budin-kena-paksa-kahwin-dengan-orang-kaya-singgah-set-x9gtdn4
https://gempak.com/video/vWKXVFYIP/budin-kena-paksa-kahwin-dengan-orang-kaya-singgah-set-x9gtdn4
https://gempak.com/video/vWKXVFYIP/budin-kena-paksa-kahwin-dengan-orang-kaya-singgah-set-x9gtdn4
https://gempak.com/video/vWKXVFYIP/budin-kena-paksa-kahwin-dengan-orang-kaya-singgah-set-x9gtdn4
https://gempak.com/video/vWKXVFYIP/budin-kena-paksa-kahwin-dengan-orang-kaya-singgah-set-x9gtdn4
https://gempak.com/video/vWKXVFYIP/budin-kena-paksa-kahwin-dengan-orang-kaya-singgah-set-x9gtdn4
https://gempak.com/video/vWKXVFYIP/budin-kena-paksa-kahwin-dengan-orang-kaya-singgah-set-x9gtdn4
https://gempak.com/video/vWKXVFYIP/budin-kena-paksa-kahwin-dengan-orang-kaya-singgah-set-x9gtdn4
https://gempak.com/video/vWKXVFYIP/budin-kena-paksa-kahwin-dengan-orang-kaya-singgah-set-x9gtdn4
https://gempak.com/video/vWKXVFYIP/budin-kena-paksa-kahwin-dengan-orang-kaya-singgah-set-x9gtdn4
https://gempak.com/video/vWKXVFYIP/budin-kena-paksa-kahwin-dengan-orang-kaya-singgah-set-x9gtdn4
https://gempak.com/video/vWKXVFYIP/budin-kena-paksa-kahwin-dengan-orang-kaya-singgah-set-x9gtdn4
https://gempak.com/video/vWKXVFYIP/budin-kena-paksa-kahwin-dengan-orang-kaya-singgah-set-x9gtdn4
https://gempak.com/video/vWKXVFYIP/budin-kena-paksa-kahwin-dengan-orang-kaya-singgah-set-x9gtdn4
https://gempak.com/video/vWKXVFYIP/budin-kena-paksa-kahwin-dengan-orang-kaya-singgah-set-x9gtdn4
https://gempak.com/video/vWKXVFYIP/budin-kena-paksa-kahwin-dengan-orang-kaya-singgah-set-x9gtdn4
https://gempak.com/video/vWKXVFYIP/budin-kena-paksa-kahwin-dengan-orang-kaya-singgah-set-x9gtdn4

MISI SOLAT 5 WAKTU

Logline Adaptedfrom the bestsellinglslamiccomic, Misi Solat5 Waktu now comesto life on Astro
Ceria! -« Followlmrarm who hasonly prayedthree timesin hisentire lifet ashe embarkson a chaotic
missionto passhis practicalsolattest within justone week

Date 20 February 13 March 2026

No. of Episodes 8 episodes

FROM BESSELLING COMIC TO REWE BIG PG Every Friday, 200PM

I SCREEN' Duration 30 mins

Built-In Audiencefrom a BestSellingIP - Adaptedfrom the popular Islamiccomic, Misi
Solat5 Waktu, the show comeswith a loyal fanbaseof youth, parents,and educators Production Date Postproduction
offeringsponsorsnstantaccesgo a highlyengagedandvaluesdrivenaudience

Youth-Centric, Family-Friendly Content with Moral Impact ¢ The story blends humor, Casts Datuk Razak Ahmad, Azhan Rani, Méylein Mikael
faith, and personalgrowth in a relatableschoolsetting, makingit ideal for brandstargeting Noah,AnugerabAnas, Merah Muhaimin, Natasha
families, education, lifestyle, and youth empowerment L {icOréent that entertains while Nazira, Laura Olivia , Ryan Rifgi, Adam Lee, Sweet
inspiringpositivechange Qismina

Creative& OrganicBrand Integration Opportunities ¢ From L Y NJ-dgof@édiary (Buku
ContengConteng to classroomand home scenes,the show offers natural spacesfor
product placement stationery, tech, food, fashion, and educational toolst without

disruptingthey | NNJ G A @S Sponsorship Opportunities

Genre Dramedy, Kids

Reference:
https://www.youtube.com/watch?v=RJt5cu8RdMQ&Ilist=PL8b

02hg4migl&index=1



https://www.youtube.com/watch?v=RJt5cu8RdMQ&list=PL8bp0bzQyLN9tplKgTUJRmC02hg4-mlqI&index=1
https://www.youtube.com/watch?v=RJt5cu8RdMQ&list=PL8bp0bzQyLN9tplKgTUJRmC02hg4-mlqI&index=1
https://www.youtube.com/watch?v=RJt5cu8RdMQ&list=PL8bp0bzQyLN9tplKgTUJRmC02hg4-mlqI&index=1
https://www.youtube.com/watch?v=RJt5cu8RdMQ&list=PL8bp0bzQyLN9tplKgTUJRmC02hg4-mlqI&index=1
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RAMADAN & RAYA (SPILLOVER)j;
FOOD / COOKING

I_“

l—v




I 30 RECIPES, 30 DAYS OF BRAND RECALL

CustomizableFormat for Any Brand - Adaptableto feature brand ambassadors,
products,or faceleschefg perfectfor tailored messaging

BudgetFriendly& HighImpact- Shortruntime and simpleproductionmakeit cost
effectivewhile maintainingstrongvisualappeal

Optimizedfor Digital & SocialMedia - Bite-sizedcontentideal for maximizingreach
andengagement

ram.com/reel/DHvnivBB08p/?hl=en

FILLERS: MASAK LAIN MACAM

Logline:Masak Lain Macans a shoriform recipe series that teaches viewers to make

NBEOALISAa dzaAy3 GNIRAGAZ2YL

16 Februaryl7 March 2026

No. of Episodes

30 episodes x 5 minutes each

Day & Time

Mondayc¢ Sunday, 6:55PM

Duration

5 mins

Production Date

January 2026

Host

No host, just audio (only focus on the hand)

Genre

Fillers

Sponsorship Opportunities

The format is open to change based on client needs.
Great for ingredienbased branding (e.g., spices,
sauces, rice, oil) or tools/appliances (e.g., blenders,
cookware).



https://www.instagram.com/reel/DHvnivBB08p/?hl=en

m DAPUR KENCANG RAMADAN

LoglineAfastpaced, intimate cookingalk show where rising Malaysian stars prepare their
favorite meals while answering rapiole questions bringing fans closer to their idols, one dish &
atime.

SynopsisDapurKencangs a stylish, PO¥rmat cooking show that blends quickfire Q&A with
culinary charm. The host stays behind the camera as young Malaysian celebrities cook-their go
meals and share personal stories. With its minimalist setup;litegenergy, and authentic
moments, the show offers a fresh, relatable way to connect with rising stars through food, fun,
personality.

Date 20 February 27 March 2026

No. of Episodes 6 episodes (4 Ramadan + 2 Raya)

Day & Time Friday, 10:00PM

I MASAK STYLE GEN Z
Duration 30 mins

Expectfastpacedcooking,GenZ chaos,and festivevibes servedwith humor, celebrity _ N
guests,andtrendy challengeshat match Gen'2 @edte for fun, visualcontent Cast Various Celebrities

Youth-CentricAppeat TargetsGenZ and millennialswith rising local starsand relatable Production Date January 2026
lifestylecontent.

Authentic POVFormat A unigue, vlogstyle approachthat builds personalconnectiort
perfectfor organicbrandengagement

SeamlessProduct Integration: Natural placementsin kitchen setups, ingredients,and
lifestylemoments idealfor F&B,home,andwellnessbrands Sponsorship Opportunities

Genre Cooking Show

Reference; https://www.instagram.com/reel/DKGIs6gzVdx/?hl=en
Kuali Ok segment https://www.youtube.com/watch?v=rwNgjuBjOHI



https://www.instagram.com/reel/DKGls6qzVdx/?hl=en
https://www.youtube.com/watch?v=rwNqjuBj0HI

astro

Prima

DAP U Fp\TO KATO K*Working title

<y

Logline A soulful twist on the classiccookingshowt Dapur BapakBapakblends food and heartfé

conversationfeaturing culinarylegend5 | (1Gh&Wan alongsidebelovediconsTok Ramand Tok Jalal
apu | - from ProjekBapakBapak

Synopsis DapurBapakBapakbringstogethera | f | eébéldvéd€uBnaryandveteran icong TokRam,
to ChefWan, and Tok Jalat in a heartwarmingcookingshow that blendstradition, taste, and timeless

wisdom Eachepisodeinvites viewersinto an intimate kitchen setting where these legendaryfigures

(\ At : sharecookingtips andcherishednemories

X PR b

/\u ( 'k " e
o \ WHERE FLAVOR ~ 4 W Date 21 February, 28 March 2026
o MEETS BANTER - 21/2 - 14/3 (4 Ramadan) | 21/328/3 (2 Raya)
I ATOKATON N THE K|TCHEN No. of Episodes 6 episodes (4 Ramadan + 2 Raya)

_ _ _{ Day & Time Every Saturday, 10:00PRamadan)

Star Power Trio ¢ _ChefZ I y@mmarye?(pert|se,Tok_w_ I Y@tﬁy charm,and5 | U 2 Every Saturday, 9:00PM (Raya)

Wl f | { dBticfiiczéeatea dynamicandentertainingmix.

UnexpectedChemistryg Inspiredby the viral banter of ProjekBapakBapak the show Durati 60 mi

thriveson spontaneousumor andplayfulclashes Ao mins

RealReactionsRealFunc 5 | (V@ (I | f ae&$okty fig@kiand lackof cookingskills

addunpredictable Jaughout-loud moments Januarn2026

Chef2 I y Qignature Style ¢ Combineshis world-class cooking with storytelling,

culturalinsights,andvibrantper_sonality r Ny _ Chef Wan, Tok Ram, Tok Jaldshlist TBC)
Tokw I Y'SugpriseTalents¢ Bringsmusicality,humor, and surprisingkitchen skillsto

Weekly Celebrity Guests¢ Addsfresh energyand perspectivesfrom fellow chefsto Cooking Show , Talk Show

the table.
entertainersandinfluencers

Cultural & Culinary Fusion¢ CelebratesMalaysianflavors while exploring personal Sponsorship Opportunities
stories,traditions,andlifestyletopics

Reference; https://youtu.be/MoeVUYd4c7Y ?si=2GAWtoyu VBISN2



https://youtu.be/MoeVUYd4c7Y?si=2GAWtoyuMjK-SSN2
https://youtu.be/MoeVUYd4c7Y?si=2GAWtoyuMjK-SSN2
https://youtu.be/MoeVUYd4c7Y?si=2GAWtoyuMjK-SSN2

CHEF TERANGKAT

Logline:ChefTerangkais a vibrant cooking show powered by Watsons, where health m&
flavor. Hosted by the charismatic Keanu Azman and culinary maestro Chef Adu, each ep
FSFGdzNBa OSft SoNRARGE FdzSada SKALILMAY I dzLJ |j o
products. With its fun, faspaced format and strong lifestyle appeal, Clhefangkais the
perfect platform to promote healthy living in a fresh, entertaining way.

Date 14 February 4 April 2026

'\& 1 S No. of Episodes 8 episodes (6 Ramadan + 2 Raya)

Day & Time Every Saturday, 10:00PM (Ramadan)

CELEBRITY KITCHEN POWERED BY YOUR Every Saturday, 11:00PM (Raya)

I BRAND! Duration 30 mins

Health Meets Flavor ¢ Promotes nutritious cooking using 2 I G a zhighég@ality
healthandwellnessproducts

Production Date Cutoff date extended taearly-February Cancel if no
client

StarStuddedKitchen ¢ Hostedby KeanuAzmanand ChefAdu, with weeklycelebrity
guestsaddingflair andfun. Chef Adu, Keanu Azman & Various celebrities

Entertaining & Educational¢ Combinescookingtips, product highlights,and lively

banterfor a feelgoodviewingexperience ALl Sl

Watsons Lifestyle Integration ¢ Seamlesshplends culinary content with 2 | § & 2
wellness messaging.encouraginghealthier living Can be altered for any Of A S
messaging

Reference https://youtu.be/XZURMMeXZ1?si=0YntbfZKJXesRoOj



https://youtu.be/XZ-URMMeXZI?si=OYntbfZKJXesRoOj
https://youtu.be/XZ-URMMeXZI?si=OYntbfZKJXesRoOj
https://youtu.be/XZ-URMMeXZI?si=OYntbfZKJXesRoOj
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SPECIAL MELETOP RAMADAN x TMJ

Logline:A special collaboration between MeleTOP and Tazkirah Malam Ju
will be introduced, preecorded atAssalamualaikurd026, delivering
inspirational and spiritually uplifting content.

Date & Time Astro Ria: TX Date: 24 Feb, 9PM (Tuesday)
Astro Oasis: TX Date: 26 Feb

No. of Episodes 1 episode

Duration 60 mins

N JUMAAT

TAZKIRAH MALAM JUMAAT

MUSIM KE-9 Cast Nabil Ahmad (MeleTOP) afdkhrul(TMJ)

A SPECIAL MELETOP X TAZKIRAH MALAM Production Date Prerecorded at Assalaamualaikum 2026 Eve
I JUMAAT COLLABORATION
Genre Talk Show

A specialcollaboration between MeleTOPand TazkirahMalam Jumaatwill be |
introdiieed, deliveringinspirationaland spiritually uplifting content. Sponsorship Opportunities

This IS"a@ sponsokdriven collaboration and client can choose one of three
executionstyles

Conceptl = Segmensponsorship

Concept2 =PrerecordedVT

Concept3 = On-groundrewang




MELETOP RAMADAN

Logline:Meletop Moreh is coming for Ramadan Z®&ith more fresh contents
from entertainment industry.

Date 3 March-17 March 2026

No. of Episodes 3 episodes

Day & Time Tuesday, 9:00PM

Duration 60 mins

Cast Nabil Ahmad, Hawa Rizwaridamie

THE TALK OF THE TOWN, EVERY RAMADAN

I NIGHT! Production Date Prerecorded, Every Tuesday 12:00PM

MeleTOPMoreh bringsyou light-heartedentertainmentwith a Ramadartwist 1 Genre Talk Show / Entertainment
perfect for winding down after Tarawih! Featuringtop celebrities,KOLsand the
fresheststoriesfroma I £ | eeatdrthir@ntscene the showblendsfun, faith,
andfestivevibesto keepaudiencesngagediuringMoreh time. Sponsorship Opportunities

MeleTORMoreh 2025 Reference & Sample Integrations:
https://www.youtube.com/watch?v=C5YDI_E7gWY&t=17s



https://www.youtube.com/watch?v=C5YDI_E7qWY&t=17s

STUDIOS

SOFA KENTANG RAMADAN EDITION

Logline:Get ready tdepakand laughwith celebrity guestsas they deliver spontaneous,
unscripted review2 ¥ | & (i N2 Qa 1 &llfrdnSthelcomida ¢f & S3f,thomely set.
Fully customizable for Ramadan, each episode bfegje reflections and themed
discussionghat resonate with the season. With ilgid-back vibe and authentic reactions
SofaKentangs your geto show for relatable entertainment and festive feels.

Date 23 February 16 March 2026

No. of Episodes 4 episodes

Day & Time Monday, 11:30 PM

Duration 30 mins

Cast Tier 1 celebrities

- CELEBS CHILL, CHAT & CELEBRATE RAMAI

I Production Date January 2026

With unscriptedcelebrity reactions, it feelsreal T building trust and Genre Talk Show
makingboth the showandthe brandmorelikable

Sponsorship
Opportunities




ONE ON ONE

Logline:An indepth discussion featuring prominent figures from Malaysia
entertainment industry.

Date 23 March- 27 March 2026

No. of Episodes 5 episodes

Day & Time Monday- Friday, 8:30PM

FILTERED CELEBRITIES, UNTOLD Duration 30 mins

RIES
I Host TBC

A heartfelt conversationghat reveal the soul behind the spotlightt
this RamadanLeveragehe influenceand relatability of local starsto
enhancebrandcredibility duringthe festiveRamadarseason

Production Date January 2026

Genre Entertainment Talk Show

!: Sponsorship Opportunities
eference:

ram.com/reel/DHfpRg5Tsoc/



https://www.instagram.com/reel/DHfpRg5Tsoc/
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LIFESTYLE / COMMUNITY




EETTTAN KISAH HIDUPKU

STUDIOS

Logline:Real life stories of everyday heroes who are the heartbeat of the city!
SynopsisThis diary captures a day in the life of various underrepresented individuals in Malaysia. It
/ highlights the dedication and hard work of individuals such as a gravedigger, a hospital janitor, a DE
l ‘ worker, an Orang Asli farmer, an elderly person in a mascot costume, a fish market vendor, a priso

worker, and an elderly home worker. Each episode showcases their unique challenges and
e e S e contributions, shedding light on their oftesverlooked roles in society.

KisahHidupkuRamadan @

TX Details 21 February 14 March 2026
30 mins x 4 episodes

I REAL PEOPLE, REAL STORIES Saturday7:00PM

Hidupkuhighlightsthe positive aspectsof life, focusingon joy and fulfillment despite
financialchallenges

Positive & Uplifting - Unlike many reality shows that focus on struggles, Kisah KisahHidupkuRaya %

Date 21 March 2026

PersonalPerspective- The show usesa first-personpoint of view, givingviewersan 60 mins x 1 episode
intimate, reallook at the subject'sdailylife, buildinga deepemotionalconnection Saturday, 7:00PM

Culturally Relevant - The show features everyday Malaysiansfrom rural areas, Host VO Host
showcasingtheir jobs and lives, which are often underrepresentedin mainstream
media

Production Date TBC

FeelGood Factor - L (iaf inspiring, feekgood show that offers viewers stories of
resilienceand happinessperfectfor audiencedookingfor uplifting content Genre Reality Show, Humanity

Sponsorship Opportunities




JAK JALANAN

MULAI 14 FEBRUARI 2025
SETIAP JUMAAT, 7 MALAM

astro
e
Prima

CSR PARTNERSHIP WITH ASTRO : GIVE BAC

I FESTIVE SEASON

HazemanHuzir will continue to go on the heartwarming journey from one
neighborhoodto another, from one areato another with one missionin mind; to
find the peoplein needandsharetheir storieswith the audience

Join! { ¢ wdpéeial CSRinitiative to uplift local communitiesduring the festive

seasonL chéédeal time for brandsto step up, spreadkindness,and makea real
impact [ S Gef@Bratethe spirit of givingt together.

Kongsi Kasih 4 Referendattps://www.youtube.com/watch?v=760yB

KONGSI KASIH S5

Logline:Showcase heartwarming stories of love and gratitude during Ramadan, host
Haze, with inspiring tales from diverse communities throughout Ramadan & Raya.

12 February, 2 April2026
60{dzo2S0G G2 GUKS Oft ASyi Q3

No. of Episodes

12/2-19/3: 30 mins x 6 episod¢BreRamadan &
Ramadan)
26/3-2/4: 60 mins x 2 episod€Raya)

Day & Time

Thursday 7:30PM (Ramadan),
Thursday, 7:00PM (Raya)

Host

HazemarHuzir

Production Date

Cutoff date extended to MieFebruary for Ramadan. If
client wants to feature for Raya or later, it is possible

Genre

CSR/ Community

Sponsorship Opportunities

CSR angle partnership for branésspecial CSR
initiative by ASTRO where we give back to local
community, It is the best season for brands to be
proactive and facilitate giving during the festive
season.



https://www.youtube.com/watch?v=760yBpp-MvU
https://www.youtube.com/watch?v=760yBpp-MvU
https://www.youtube.com/watch?v=760yBpp-MvU

CASA IMPIANA

Logline:Have you been struggling to figure out how to make your home's interior more
CASA appealing? Cadanpianawill be produced to inspire more homeowners with Hari Raya unig®
J ) & beautiful décor ideas

[IMTPIATTA
- > = SynopsisA decoration program that will display the uniqueness and beauty of the home tha
WL Tmpiara idecktiv = the owner has personally created. The host will meet them, and they will share the secrets
beautifying the home in terms of ideas, tips and dreams of personal taste. Decorate the ho
with items of their own choice. It will cover the entire interior and exterior of the house
including special corners that are their own personal touch..

Date 18 February;, 8 April 2026
18/2 ¢ 18/3 ( 5 Ramadan) | 25/8/4 ( 3 Raya
F{dze2SO0l (42 0KS Of ASy i Q:

No. of Episodes 8 episodes (5 Ramadan + 3 Raya)

EID HOME DECOR INSPIRATIONS
Day & Time Wednesday, 9:05PM

Relatable & InspiringShowcases unique home details and personal stories that
connect with B40 and M40 audiences. Duration 30 mins

Aspirational Yet GroundedFeatures popular celebrities alongside real

homeowners, striking a balance between aspiration and authenticity. Casl Ee

BudgetFriendly Tips Offers practical décor ideas adaptable to various budgets Production Date Cutoff date extended to MieFebruary for Ramadan. If
perfect for everyday viewers. client wants to feature for Raya or later, it is possible

Reference https://www.facebook.com/watch/?v=1388849741957406 Genre Home Decor

Sponsorship Opportunities Furniture, Home Deco, Paints, Home Care & Cleanir
Products



https://www.facebook.com/watch/?v=1388849741957406

astro astro astro astro

=t ¥ - BRANDED CAPSULE
KAD RAYA WISH KITA!

Logline:Branded capsule to have public or Astro Customers to give Raya Wish starting 2 w
0ST2NB wleél ¢gAGK Of ASyidQa YSaal3aSeo . NIyR
channels

Date 9 Marchg 5 April 2025

No. of Episodes 1 min branded capsule

- BRANDED CAPSULE
I— Production Date January 2026

Astro invites customersto share heartfelt Raya wishes with loved ones
messagef love, gratitude, and celebrationto spread joy during the festive Genre Fillers
season Thesewisheswill be featured as fillers acrossAstro Malay channels,
bringingwarmth andunity to screensationwide

Sponsorship Opportunities

Sample linkhttps://drive.google.com/file/d/1heHERMSseSxD7snN_3XGr
MUfCwnSUZg/view?usp=sharing



https://drive.google.com/file/d/1heHERMSseSxD7snN_3XGr-MUfCwnSUZq/view?usp=sharing
https://drive.google.com/file/d/1heHERMSseSxD7snN_3XGr-MUfCwnSUZq/view?usp=sharing
https://drive.google.com/file/d/1heHERMSseSxD7snN_3XGr-MUfCwnSUZq/view?usp=sharing

W2AY C2NDSa 6A0K
Trusted News Brand
In a Firstof-lts-Kind Ramadan CSR Initiative!

AA

\S

/
\V\ 7 Ramadhan Raya

%IJ(ONGSI JUADAH BERBUKA

—_ .

KongsiluadahBerbuka programkhaskerjasamaAstro AWANI kementerian
dan syarikatkorporat untuk menganjurkaracaraedaranjuadahberbuka
sewaktubulanRamadardi sekitarLembahKlang.Acarayangmembawa
mesejberkongsdi bulanmuliajulungkali diadakanuntuk mengimarahkan
bulanyangmuliaini melaluikonsepsedekahdan menginsafidiri buat
merekayangkurangberkemampuan

la jugamemberipeluangkepadakementeriandan syarikatkorporat untuk
menjalankanaktiviti ProgramKhidmatSosia(CSRdlengankehadiranhos
Astro AWANIselainliputan berkaitanacaramelaluiplatform TV& digital.

Selainitu, programini dapat mengukuhkanenamakementeriandan

syaélkatkorporatdalam alangarkhalayakdilapanganserta platform
media
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[LIVE] HOME OF RAMADAN

MALAY
CONTENT
PRODUCTION

Logline Homeof Ramadanis a daily live hub airing from 5:00 PM to 8:00 PM, createdasa

&
LIARAE A warm, family-friendly destination that accompaniesviewers from late afternoon through
H o M E o F berbukaandinto the evening
R AMAD HAN More than just a programme Homeof Ramadans a contentecosystenthat blends
A [Sponsordriven] Livestudiomoments
2 A

A Curatedandrepurposedcontentfrom! & (i BcBs@stem

A Learningfood, music,kids,commerceand communitysegments
A CrossplatformintegrationsacrossTV,digitalandradio

Date 19 February 20 March2026

I [LIVE] THE AHN-ONE RAMADAN‘ \ No. of Episodes 3 hours x 22 episodes

ProposedContent/Segment(To Be Confirmed) Day & Time Astro Oasis: Motfrri, 5:00PMB:00PM
A HalagahRamadanc Short, relatable Islamiclearningwith familiar Mualim Muda Astro Ria: Mo#Fri, 6:00PMB:00PM
faces
A DuniaCilikRamada ¢ Bright,visuallslamiccontentfor kids . . .
A 2 K I (FeY®amadan(Live Selling)¢ Hostled live sellingwith seamlessbrand MaW"_A_‘tu’Mual'mMUda alumni, guest
integrations streamedon Gempak celebrities ancasatizahTBC
A BukaApaHarilni? ¢ Ongroundbazaarcheckst+ simplecookingcontent.
A TanyaUstazc LivereligiousQ&Awith a credibleUstaz Production Date LIVE Daily
A CartaOasisg Islamic& spiritualmusiccountdownfrom the Oasisecosystem
A IramaRamadang Short,gentleperformancesor MV dropsA )
A Ayat & Maknac 2¢3 min graphicled Quraninsights(VOor host-led). Genre Live Ramadan Hub
A Di Bawah Langit Makkah ¢ Reflectivediary VTsfrom Umrah journeys(Umrah x

MualimMuda) _ Sponsorship Opportunities | Segment Sponsorship, Live Selling Window,
A Travelwith Oasisg Repurposedslamic& culturaltravel content Host Mention. Product Placement. @round
A Borakzayan(VT)c Recapmomentswith Zayarradio ’ ’

A Geng,JomNgaji¢ Light,inclusivegrouplearningsegments




TAZKIRAH MALAM JUMAAT S10

19 February, 12 March, 19 March 2026
*26 Feb & 5 Mar (Special MeleTOP x TMJ wi
Assalamualaikuravent atk.Tgany

No. of Episodes 60 mins X3 episodes during Ramadan

TAZKIRAH MALAM JUMAAT ) _
MUSIM KE-9 Day & Time Thursday, 9:00PM

AMIN IDRIS FAKHRUL RADHI IZMIR FAREEZ

Cast Panel ofasatizah

I SIGNATURE TALK SHOW Production Date February 2025

Genre Religious Talkshow

TazkirahMalam Jumaatis programthat featureseither a panelof popularasatizahor
individualpreachersasthey tacklereatlife issueshat facedby i 2 R IscEi€ha

Sponsorship Opportunities | Furniture, F&B, Muslim Wear, Islamic produc
Eachepisodeis hosted from a different mosqueor surau,creatingan authenticand Quran, NGOs, SMEs, Islamic Agencies
community-drivenatmospherewith alive audience




astro astro

— — HALAQAH NUNHA

No. of Episodes 5 episodes x 30 mins

RAMADAN HBEP | 20/2¢ 14/3

RAYA | 1EP21/3 (SPILLOVER)

Day & Time Saturday, 7:00PM (TBC)

Simulcast on Astro Ria

woOl[ ¢!'[Y Cwha ¢19 WL & ;
Production Date Postproduction

Client can explore DBI and Spot Buys

Showcasinghe seriesof Neelofa& PURiz'seventson Astro for audienceto
enjoyandlearnfrom the'lt' couple

USP.
Emotional and Raw ¢ Offering heartfelt perspectivesrom the W I0# dzltb&étS Q Sponsorship Opportunities Furniture, F&B, Muslim Wear, Islamic products, Qura
resonatedeeplywith viewers NGOs, SMEs, Islamic Agencies

Reflectiveand ThoughtProvoking- Encouragesiewersto appreciatelife, love,
andfamily, all within the boundariesof religion




T :inker

STUDIOS

AU “Every surau has a story.
‘ Every story has a soul.”

LITTLE HIDDEN GEMS WITH SBMERY

I SURAU TELLS A STORY

KEYCONTENPILLARS
Uniquesuraudesigns& locations
Communitystories& traditions
Ramadarspirit & reflections
Travel+ spiritualjourney

SELLINGOINTS
Freshnheverbefore-seenRamadarconcept
Appealdo all audiences,
Inspirespride and connectionto faith & culture
The Host Nigel Sparks- known for his iconic catchphrasedJangancakap
abang tak payundH ébings warmth, respect, and genuine care to every
encounter Asa non-Muslim, he offers a fresh, respectfullenst learning,
listening,andconnecting

SURAU HUNTING

Logline SurauHuntingis a spirituallyrich Ramadartraveloguethat exploresthe soul of suraus
acrossKlangValleyt from villagegemsto urbansanctuariesEachepisodeuncoversstoriesof
faith, architecture,and community,celebratingtogethernessluringthe holy month.

22 Fel2026¢ 15 March 2026

No. of Episodes

4 episodes x 30 mins

Day & Time

Friday, 9:00PM (TBC)

Nigel Sparks (TBC)

Production Date

On-going. Open to clients, cwdff early Feb.

Lifestyle / Travelogue

Sponsorship Opportunity

Islamic Financial Institutions




I SPIRITUAL HEALING

Follow the winners of Mualim Muda where they embark on a journey of
spiritual healing and self reflection by travelling to Mekah and Madinah on
performingtheir Umrahactivities

UMRAH WITH MUALIM MUDA

Date

6 March 2026a; 3 April 2026

No. of Episodes

5 episodes x 60 mins
RAMADAN | 2EP |/8 ¢ 13/3

RAYA | 3EP20/3 ¢ 3/4 (SPILLOVER)

Day & Time

Friday. 10:00PM

Host

Mualim Muda

Production Date

Proceeding, cubff early Feb.

Genre

Travelogue

Sponsorship Opportunities

Travel Agencies (Insaf okdz Travel)

Airlines, Health Supplements, Health Product
F&B, Muslim Wear, Islamic products, Quran,
NGOs, SMEs, Islamic Agencies
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RAMADAN & RAYA (SPILLOVER)Y
ENTERTAINMENT /

VARIETY / COMEDY




I TRENDING & VIRAL TOPICS

ComedyMeets Current Affairs - Blendsreal trending topics with sharp humor,
makingnewsentertainingandrelatable

RamadanThemed Satire - Speciallytailored for the festive seasonwith content
that resonateswith the spirit and quirksof Ramadan

Social Media-Driven Content - Focuseson viral issuesand netizen reactions,
keepingthe showfresh,relevant,andhighlyshareable

{1 hwe¢{ Y .9wL¢! {!bD

Logline:A paro