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DNA OF ASTRO MEDIA SOLUTIONS

Connecting audiences through content and creativity



Not allimpressions are equal
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Multi-screening is the norm Increase in Declining trust in media Shorter attention spans
selective engagement and brands

While reaching your audience has never been easier,
getting their attention has never been harder.
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5 REASONSPartner with Astro Media Solutions

Deliver attentive Top trending content Reach and influence | Pioneer in Addressable Drive full funnel
reach that commands to build engagement high value audiences Advertising with effectiveness on
desired action instantly at scale that matter most unified measurement brand and business
High-quality media Rapid, simultaneous mass The impacis maximized given Balance trust with precision Media powerhouse that
environmentswith reach remains critical to our audiences command biggef  our tech-enabled addressable deliver attentionhas a
unparalleled crosshannel brand buildingg decisively purchasing power and pay advertising bridges the gap for compounding effect across
synergiesamplify creative establishing a brand in higher attention in dess targeted impact, supported the funnel to drive stronger
storytelling for brands popular culture. cluttered ad environment. with unified measurement. performance
3x Higher Dominate 79% 70% More +20 ppts Up to +6x
Active Attention Local Viewership T20 Homes Consideration Uplift Brand Lift & Sales
Go where the attention ig; Be an attention magnet by Astro audience profilés 70% Reach the right people at the Provenresults from a +19%
TV delivers 2x to 3x higher t SOSNF IAYy3I 2y al t highdrkkewdt T2 Rofdith right time with multiscreen market share of a FMCG brand, to
active attention t_han social popular and trending content, monthly household income impact for superior brand and 6Xx increase in distribution of a
and digital vide® titles and personalities above RM10K business outcomes paint company?

Source: (1)Astometay | t 8aA& 2F Ho AYRSLISYRSy( NBasSINDK 02y RpliiddSriteligetzelR01% RpfdziMedial Tysamiy TVIMIdRica Measuréniedt IDTAMp ARSIONVidneE NI £ AL = X 00
@PayTeAIAGEE . NFYR ¢NIO1SNI 2HQHAHO & 545 RBrand laftStudy byain Independerit Be¥earghl Campany; iPablished €dse@Siudlyt y  my



« Attentive Reachnat

commandsDesired Action

23 Global Studies Prove It:
TV Still Reigns Supreme for Capturing Audience Attention

_ T — , _— .
LLI'I=T1 gg&“gﬁg «** Nielsen @@3 il e thinkbox. WARC MNMAGNA
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gl’OUpm- dentsu GOOQ|€ MEDIA MillWARD ebiquity AA\%&\LYTI c
LAB BROWN PARTNERS
HAVAS THMWISION MINDSHARE

Media Network
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TV deliver2-3x higher active attention than social and digital vidéoresulting ingreater brand recall and
long-term memory encoding that translates intchigher ROIs and stronger brand outcomes?

Source: Astrometh Yy f @aAa 2F Ho AYRSLISYRSyid NBaSINOK O2yRdz-OGSR | ONR&aa YdzZ GALX S YIEN]SGa 0! o{ o2 ! dYDT ! dAGNI AT X0
1. Amplified Intelligence, 2019; 2. Lumen Research, 20ZRijr&kbox 2021; Nielsen, 2023



Attentive Reach

The Video Strategy Brands Need.:
Improve qualltyadjusted reach

Simulations conducted vea | £ | € @ A ' D Ndednlala Q &
planning tool,mScreen revealedthat with the increase of
budget allocation on TV, the quakadjusted reach will be
improved with higher Viewlhrough Rate (VTR).
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By incorporating View hrough Rate (VTR) as a key
metric in video planning with higher investment on TV
to improve attentive reach, brands can foster more
meaningful audience interactions and thus drive better
brand outcomes.

Optimum Increase off V investment to
Improve QualityAdjusted Reach

All Adults 15+ All Adults30+




Attentive Reach

The Video Strategy Brands Need:
Go where the attention Is

astro 96% >1 BIL minutes

addres_s_able Average Video VOD viewed monthly on Astro STB
advertising Completion Rate OnDemand (+10% YoY)

astro +34% YoY Ve +128% YoY

G on monthly total minutes on monthly total
viewed ondemand minutes streamed

sooka

Source: Astro Internal Dafdlarch 2025)



Unparalleled Cros€hannel Synergies

High-quality media environments amplify creative storytelling to deliver attentive reach

astro /1 astro G xvan sggum D sy

. - S . . @ Pofa Remde Iasa Wiliita kelucrga
5.2mil 1.9 mil  >950mil ’\ \ 2.2Dll 105mil

ave.monthly video views est. sociafollowers
all streams.

11mil 49mil

ave.monthly pageviews

Astro OTT MAUSs (Astro monthly views
households GO &sookg (on-demand)

W\

‘ ‘ ave.monthly uses

Influence:Celebs & KOLS

Listen:Radio
gyl E7ea MY zayas ExperienceActivation ‘o T::inker
STUDIOS

reege hitz mix THRGegar
- : mamek gl 130mil >40
ﬁl_m -L’,té goxuan sinar. Fans KOLs
16.1mil 9,100 4.3mil
weekly listeners commercialestablishments reach in F&B locations

Source: Astro Internal Data 8



Top Trending:Content  .s iy rdasyireay viaysi oe
to build Engagement;_t scale

popular and trending content, titles and personalities
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R On Astro Now!
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On-Screen lve Vernacular o Cultural

Live EntertainmentGegar TV a0 NB Q& OSNY I Odzt I NyaBGh¥l UnBah KT Aunited Radio FMNo. 1 Radio Network
Vaganza a al theaAl Qa b ZominateddB9%{oATY giewership Malaysians through various in Malaysia with 13 stations topping
show for 11 years with 9mil fanbase and topped the chart across Malay, platforms- reaching 7.4mil viewers listenership across all 4 languages.
and still growing. Chinese and Indian programs. and sparking viral moments.
Live SportsNo.1 destination for - . - : - :

>P : : Cinema:Astro Shaw contributed Festive:Raya drama soared with Digital Audio:SYOK leads with
best live sports with the biggest pool 71% of local GBO sh h A _ _
of sports fanatics across all fields, o of loca share, with Astro 620mil TikTokviews, CNY pepp 3mil downloads and 30+ live
both local and global arena. CANEG 0SAY3 alfl &aAlgReadmh NRersddhd deepXval stations, streaming over 18mil times

cinema for local movie premieres. hit Zmil+ viewers in 2 weeks. monthly.

Live NewsAstroAwaniis the most
trusted news brand recognized for
the 7th year in a row by University of
Oxford Reuters Institute.

Source: DTAM Kantar; Tableau (Astro's connected boxes and AG platform;(BgitatiWatch& SproutSocialbased on Astro's social media sites) 9



Top Trending Content » On-Screen Live

DominatingOnScreen Live with
al t I & a AQuadty Shovas L)
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Malaysia No.1 TV show in 2024

GegarVaganzastanding strong as
with massive engagement:

O Close tddmil viewers on TV and over
1 billion digital views

O 12 weekdrending conversation on X

O 108milsocial media reach with 430K
mentions from 22K unique authors

Big Stage S5

O TV views5.3mil
O Digital views436mil

. YL 4 GempakMost Wanted

ANQ"’ED Awards 2024
Y

AWARDS O TV views2.1mil

KilauanEmas2024

==l © TV views5.4mil
2024 O Digital views102mil
. ™
Astro Classic Golden Melod : .
y ““sat | MuzikalLawakSuperstar S4

Singing Competitiors one of the
mostrecognisablgrogrammesn -5
altlreairaly [/ KAYySasQa

& O TV views5.1mil

2 @ yialpiews189mil

HIKAYAT
J

O 1.3mil TWiewers with5.2mil digital

VIEWS SepahtuReunion Live Tour 2024

O TV views4.7mil

10



No.1 DestinatiorB€St Live Sports

with the Biggest Pool of Sports Fanatics

O 8.95mil Total Viewers
O 5.28milwatched Super 6 Vs Super 6

live matches
(% remier @ . . .
O Average Time View dPremier League R . . o @ — LIGAJA © 9.41mil Total Live Viewers
is 253 mins (Live) o g L (A ol (viewership 10 May 2024 31 Mar 2025)

Source: Kantar Media DTAM | Total Individuals 4+ Universe: 15.262 mil ream live matches, replay highlightSie
25 ir catch all the goals.
~”
t

Period: 17 Aug 2024 31 Mar 2

(f{‘) LIGA O All 244 matched.ive/Delayed on

O 5.39mil Total Viewers ~ ) SUPER Arena Bola
O 4.55milglued to STL GP live matches T O 8.54mil watched Liga Super Live
@STL O 2.17millive viewers from Champions Cu ' Matches
" p p S Astro and Sports. Better Together. (VIeWGI’ShIp 10 May 2024 31 Mar 2025)

O 1.74milwatched Division 1 live matches

O Average Time View on Si§l131mins (Live) Access mSt_an_t highlights, gPeaLa O 6.25millive viewers fronPialaFA
Source: Kantar Media DTAM | Total Incividuals 4+ Universe: 15.262 mil match stati stics, player FA (viewership 12 Jug 24 Aug 2024)

q_ O More than 2.0mil Malaysian tuned in statistics, fixtures of upcoming

- _ - | O 4.97millive viewers fronPialaMalaysia
NETBALL SUPER LEAGUE Do G el Perod i Feb 5025 2% 4* matches, and more! gﬂ'ﬁfﬂvsm (viewership 20 Nov 202431 Mar 2025)

e O 5.24mil Live Viewers

) N Source: Kantar Media DTAM | Total Individuals 4+ Universe: 15.252 mil
t v J (V|ewersh|p 8 Dec 202@.5 Jan 2025) Period: 10 May 2024 31 Mar2025 (Liga Malaysia)
i *Formerly known as AFF Mitsubishi Electric Cup

Source: Kantar Media DTAM | Total Individuals 4+
Universe: 15.252 mil, Perio8:Dec 2024 5 Jan 2025)
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Source: Kantar Media DTAM | Total Individuals 4+ Universe: 15.252 mil 11



NEWS BRAND IN 2024 |

source:
Reuters Digital News Report 2024

G CFS
Malaysia’s Leading 2.1 Mil 40.5 Mil 248.2 Mil
Average Monthl Average Monthly video views Average Monthly shofform video views
News Content Ecosystem fverage Moninly Fverage Mol Averag y
' s = o NN
SVAL ¥y Akt frgl
Top News Content
Average Monthly TV Reach AWANI 7:45 Buletin AWANI AWANI Pagi 2000 Prime Talk Evening Edition Astro Seithigal

Prime Time Hourly Morning Current Affairs Current Affairs Prime Time
News News Bulletin News Program Program Program News

TV Viewers 2.6 Mil 1.2 Mil 407 K 1.1 Mil 948 K 828 K

astro
AWANI

Source:, Kantar Media, Google Analytics, Mobile App, FB, Instagram, X (Previously known as Twitter), YouTube and TikTok.
Period: Jarg Mar 2025

Genre



No other platform/channel has more of Malaysia’s Most Searched

Local Movies and Series in 2024 than Astro

R
R

,‘ =-!KHUNS A 2 OUT OF TOP 3 Most Searched Astro has the LARGEST SHARE

ﬂ / Moviesof 2024 are Malaysian of the Top 10 Most Searched
o~ A ) , movies on Astro /sooka Local Series
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. Sheriff:Narko Integriti
Conquer: Lahad Datu

AkuBukanUstazah

Khun:sa
Takdirltu Milik Aku

High Council

Nuh Dan Nayla
Layang.ayangPerkahwinan
O Wanita Syurga

GH COUN

g iy
YV OgPmunviviN
1
> |

Note: [Foreign titles]; *exclude animations

PHOONOoOOGO~WNE
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Source:'‘Google Trends 2024



Vernacular content dominated 82% of TV viewership

TV viewership sharé) 72% Astro 28% FTA

79% Vernacular (+2 p.p.) 21% Other$?

GELG,

VAL 4N,. A = 3 2 \ 3 o
.\ R Y i g CURANG : @} ‘PROJECT
/ - "Te 4 p \l}_\"[‘ i ADA JALAN KELUAR

Malay Reality Show Malay Drama Malay Astro Original

Indlan Drama

Chinese Current Affairs

NB

(1) Target Audience: Kantar-Media, Dynamic TV Audience:Measurement (DTAM). AlA3Weiewers TV ~TV viewers on STB and Astro GO vob On Demand streams on STB, Astro GOsaiotta
(2):Others include Sports;.English and International content 14



Top Trending Content » Vernacular

Top Local Movie 2023 Top Local Movie 2024

70%Local GBO Share 71%Local GBO Share
Over RM 104 miGBO by Astro Shaw Over RM 121 miGBO by Astro Shaw

strosnaw [T

SR I\l 3 KaharkaplaHigh Council
4 Imaginur SA(ORLT\" 4 The Experts

6 What! The Heist 6 Alin

7 AbangAdik 7 Babah

8 Coast Guard 8 Pendeka”Awang

9 War On Terror: Knarki astro SHAW R Te ity

astro SHAW BT VEWR VRV 10 AnalPerjanjiarSyaitar2




Top Trending Content Cultural

INILAH

<{uf

E Sambutan Hari Kebangsaan ke-67

MERDEKA 2024

O Inilah KITA popup TV channel> 7.43 million TV viewers.
O Astro Radio'sSyokFest KITA even0,000 attendees.

O KITA FM13 radio stations broadcasted nationwide for 18
hours.

O "Inilah KITA" song> 5.5 million digital views, 4.3 million TV
viewers.

O Viral video with Wonda> 8 million digital views.
O Hero KITA movementL05,000 digital views, 1,000 entries.

astro

SALAM \IKIIH‘IH\'[ RAYA 2024

O Dramas remain top hit with Malays, hittig@0mil viewson
TikTok.

O No.1 dramarakdir Itu Milik Akueached7.2mil TV viewers

O h dzii LIS NJF 2 NWaBitR SyGrgandl alakiltu.

CNY 2024
Ne‘”‘:“'z"zs\‘ 3! O Xilelepop-up channel recorded.9mil TV reactf+16%).
: bv\@ ,t A O 1.6mil viewson Astro GO (+23%).
e . O Astro CNY Countdown Gala 2G2mwed strong YO-Y
O growth: Nearly500K viewerson Linear TV (+22%) ad@.1K

OD titlesviewed.

Enjoy the flavours of Indian cuisine
S

this Deepavali exclusively on rusi DEEPAVALI 2024

Complmentory for ol Astro customers | CH 210
ight Sebrot

O Overlmil viewersin 2 weeks on pojup channel.

O Targeted at Astro subs who enjoy traditional & modern Sout
Indian cuisine.

Starting 21 October to 3 November 2024



Top Trending Content > Audio

bl G A2y Q&

Radio FM

Connecting

Astro Radio Reachin

12%
of Peninsular
Malaysia Listeners

[ S|

62.5%

Malay Audience Reac

Malay Commercial Brands

88.9% aﬂ

English Audience Reac Chinese Audience Reades

Chinese Commercial Brands Indian Commercial Brands

English Commercial Brands

Malaysians in
ERA 5,247,000 HITZ 2,300,000 MY FM 2,728,000 RAAGA 1,329,000
Every Way

SINAR 3,880,000 MIX 902,000 MELODY 1,156,000

THR GEGAR 1,509,000 LITE 761,000 GOXUAN 303,000

ZAYAN 420,000

al flrearlQa Yz2ad AyTtd i & hillion dzR 2 6 million
Avg Monthly Unique Listeners

Digital Audio

audio

NB
Weekly audience measurement is based on GfK for FM

App downloads App Annie & Sensor Tower | Active users,

Entertainment & Infotainment App App downloads

A Leading streaminglatform for Radio & Podcast in Malaysia
A One of the most popular music apps across Apple App Store, Go

Play Store, and Huawei AppGallery
A Access tanore than 20 live radio stationand a vast podcast

library, featuring reatime interactive engagement.

624 thousand

9.3 million
Avg Monthly Podcast Listens

Avg Monthly Streams

17

stream, ARBImMa(Ave AugOct 25) | Podcast listemsMegaphone (Ave Au@ct 25)



Astro subscribers are e

70% higher g

skew of T20 homes
* Monthly household incomeRM10K

Other industry players

Astro subscribers are

25% more

likely to have bought a car
in the past 12 months

Astro subscribers are

549% more

willing to pay for
monthly entertainment

RM 80 Astro

Other industry players

Reach & Influence

HIGH VALUE
Audiences

The impact is maximized given our
audiences command bigger
purchasing power and pay higher

attention in a less cluttered ad
environment

14% more

Malay households
*against total populationg DOSM

Astro subscribers are

41% more

willing to pay for luxury brands

AlmostSO%

of Astro viewership
came from youngsters
aged below 35

&0 Astro subscribers are

| 27% mor@kely to have

PayTVe ASAGEE . NFYR ¢NI} O1SNI2HQHAHO ©580QunH08 6¢2GFE .1 &SY yrmnnnos invested in VariOUS finanCia| prOdUCt

Malaysian 1845+, YouGov Profiles 2024.

18



@ SEA’s Fi rst Add ressd ble Consumers have adopted new technologies much faster than

d » o _ N research methodologies have evolved in the era of time
A ve rt|S| ng with Unified shifted viewing; hence we have worked with Kantar to develop
Audience Measurement a Unified Measurement, covering cross screen impact.

Better [Fargeting,
Real Audiences

Leveraging firsparty data filtered aStrO
by Race, Location/Geographical, T

Income level, Interest based add ressa ble
Fgeling Ste advertising /1

True Addressable
Multiscreen Impact
Across multiscreen TV, connected devices

(Linear, VOD, and soon Digital)
19



Achieve superior brand and business outcomes

High quality media placements leaves a stronger audience impression

an impact that has a compounding effect across the funnel, resulting in stronger business outcomes.

Campaigns triggered Heightened consumer interest Stronger consumer intent
consumer interest resulted in stronger intent translated into sales!

+ 20 ppts >

AT + 14 ppts

Consideration
Shift

Talkedabout the  Searched for Checked out
products with more info website
friends & family

Purchased the
product

Note: Analysis based on comparing campagmre (exposed) vs. campaignaware respondents (unexposed)
Source: Research conducted by an independent research agency across 48 AA campaigns (12 industries) bet2@#s 2023
Industry coverage includedelcos Pharma, F&B, Tech, Travel, Personal Care, Home Appliances / Furnishings, Retalil, Finance, and Automotive

20



#5 - Driving FU” Funnel | AGNE AayQd 2dzal ch & @ afinne RHzA
powerhouse that delivers measurable impact across every
Effe Ctlve n eSS stage of the consumer journey. Our solutions connect
on Brand& Businesdeyond

_ content with brand storytelling to drive botlong andshort
Media Outcome term performance.

Brand Interest & Brand Considerations/ Brand Penetration/

Engagement B lations Preference Sales Growth

B PTPTN Education Fund Sunsilkor GenzZ

+16.8%

| New Account Signuy

A Maxis¢ CNY
el +5%0
b3 ( Brand Uplift

Search Volumes Market Share

_ _ - . R ~Dove foHijabis
! . U Mobile¢ Raya ol il 2 2YRIE /| 2FFS WY2LIA ¢ NR '11%0/
| +73% seigaa cicunc e [RIII
= 0 I Brand Ind oy [ h Market Share Peak
vera rand inaex ‘ ¢ Purchase Intent _/ (Surpass closest competitor)

_— > Tourism Australia
| +8.3%
i3/ Website Traffic

= ArtiqgAirx Masked Singer Ke:[ticg Town for G Nippon Paint A KFC ¥Cheese Crunch
‘ % Brancll Index Lift I . ' 13%
- i i ncrease in |
Website Visits I (ong the Geiz) istribution YOY Sales, Daebak!

P (Get In Touch with Us Page)

CLEAR Men

B Ella Furniture ¥mpiana

Broke Record

for Sales & Traffic
(in 48 hours after TV show )

+4.5%

Penetration

o (No.1 Men Shampoo)

21



