> stadiumastro

MIII{AIIIBDM

PARTNERSHIP PACKAGE

N



GAME ON

Sport is the greatest vehicle for emotion. For brands, it's time to celebrate all
emotions, not limiting to success. Moving beyond the narrow view of winning, will be
a powerful creative platform to build stronger relationships with today’s sports
audiences.

People nowadays are drawn to content or stories that reflects the diversity of
personalities, motivations and ambitions that we see in the people that partake in
sports. Increasingly, sports fans are showing interest in the person behind the
athlete — tuning into their struggles, their hobbies, their highs and lows.

Whether it’s to follow the lives and progress of their favourite athletes & team, or to

keep up to date with competition results and create connections with fellow .

supporters, fandoms love social media. Stadium Astro, with an exceptionally strong
presence in the realm of social media with an impressive number of 2,429,954
combined followers & 41,286,964 Facebook reach, will be the go-to sports digital
platform for brands looking to maximize their social media game and reap the
rewards.

Partnering with Makan Bola, Stadium Astro aims to bring the sports marketing game
to another notch. With the strong traction that Makan Bola has (7,489,518 monthly
page views), brand stories can be seen together with athlete’s/games’ stories by a
wider reach of audience. More than ever, brands have a real opportunity to broaden
and explore what is aspirational in sports, beyond the TV-worthy.

The game is wide open for all.

Data Source:
Stadium Astro: FACEBOOK Insights July 2024
Makan Bola: Google Analytics, July 2024

Article Quotes:

WARC How brands can tap into social media fandoms around sporting events by Vanessa Hartley, Tribal

( )

WARC Game on: 2024 marks a diverse new era for sports marketing by Jocelyn Turlan (
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https://www.warc.com/newsandopinion/opinion/how-brands-can-tap-into-social-media-fandoms-around-sporting-events/6280
https://www.warc.com/content/article/warc-exclusive/game-on-2024-marks-a-diverse-new-era-for-sports-marketing/155796
https://www.warc.com/content/article/warc-exclusive/game-on-2024-marks-a-diverse-new-era-for-sports-marketing/155796
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THE GLOBAL TREND

Global, Consumers engagement with sports-related activities = WARC Media
%, respondents

Play fan
gé

ata from US, UK Australia, German:

SOURCE: Ampere Analysis

According to data from the US, Australia and Western Europe, 40% of 18-24s claim they are sports fans. While Gen Zs on average follow less sports
competitions (6.5) compared to older cohorts and watch fewer live sports, they are more likely to engage with sports through additional content and
channels. Top activities include engaging with sports on social media (93%), playing sports video games (86%), and watching sports documentaries (77%).

US data suggests over half of Gen Z also multitask while watching sports at home by “looking up players or team stats” or “using social media to read
comments and opinions from others”.

While live sport continues for now to deliver large-scale TV viewership, the sports media landscape is shifting towards content consumption on
mobile. Fans also want more conversation and engagement during and outside the live event through additional video and other content, social media,
video games, ‘fantasy’ competitions and betting.

Article Source:
WARC What we know about marketing at major sporting events


https://www.warc.com/content/article/warc-curated-datapoints/gen-z-watches-less-live-sport-but-engages-more-with-sports-content/en-gb/153352
https://www.warc.com/content/article/warc-curated-datapoints/gen-z-watches-less-live-sport-but-engages-more-with-sports-content/en-gb/153352
https://www.warc.com/content/article/warc-curated-datapoints/nearly-all-gen-zs-use-social-media-to-consume-sport-related-content/en-gb/152382
https://www.warc.com/content/article/warc-trends/trend-snapshot-the-future-of-sports-media/131335
https://www.warc.com/content/article/warc-trends/trend-snapshot-the-future-of-sports-media/131335
https://www.warc.com/content/article/bestprac/what-we-know-about-marketing-at-major-sporting-events/108615

_

stadiumastro



ABOUT

stadiumastro

Stadium Astro brings you top-notch coverage on the
Malaysian sports scene such as Malaysian Football
League, Sepak Takraw League, Badminton as well as
international sports such as EPL, UEFA Champions
League, NBA, F1, PGA Tour and UFC. It is available in
English and Malay.
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stexdhnast Live Scoves ooy Video
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‘w TERKING PELETAKAN JAWATAN KIM PAN-GON

EPL: Sah Onana ke Aston Villa,
nampaknya benar!

Sebelum Inl oda ura-uso menyatakan Aston Villa kin hampir mendapath
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COMBINED FOLLOWERS

45 - 54 (16.3%)
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News & Politics /Avid News Sports, Fitness, Sports &
Readers/ Entertainment Soccer Fans

News Enthusiasts
News, Politics, Avid News

Readers/ Avid Political
News Reader

Travel/Travel Buffs

41,286,964

MONTHLY REACH
(FACEBOOK INSIGHTS JULY 2024)


https://www.facebook.com/astroawani/
https://www.instagram.com/501awani/
https://www.youtube.com/channel/UC5dYmq91e5_g54krpO06NJw
https://www.tiktok.com/@501awani
https://twitter.com/501Awani
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ABOUT

MAKANBOLA

MakanBola Holdings Sdn. Bhd. (1472874-T), was
established as an enterprise company (MakanBola Media) in
2019 and subsequently grew into an alternative media
company with the highest readership in Malaysia for portals
in the Malay language and football segment (Source:
SimilarWeb). MakanBola focuses on and embodies local
football out of love and affection for the country. The
passion then manifested in the form of media. Nothing else,
but to enliven the atmosphere of local football.

MAKANBOLA




(GOOGLE ANALYTICS JULY 2024)
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DEVICE CATEGORY (BM)

7’489’518 AGE BREAKDOWN 18 _ 24 (150%) 45 - 54 (1720%)
25 - 34 (4.90%) 55 - 64 (13.30%)

“&.‘ 35 - 44 (16.29%) 65+ (1.31%)

MONTHLY PAGE VIEWS
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https://www.facebook.com/astroawani/
https://www.instagram.com/501awani/
https://www.youtube.com/channel/UC5dYmq91e5_g54krpO06NJw
https://www.tiktok.com/@501awani
https://twitter.com/501Awani
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MREC Leaderboard

DESKTOP MOBILE DESKTOP
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Masthead Catfish

DESKTOP MOBILE

DESKTOP MOBILE
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Branded Live Score Display

stadiumastro LiveScores  Liga Super Fantasy  Video  Bola Sepak  Olimpik Paris  Badminton  Sukan Lain

Liga Super Malaysia ¥

Jum. 26 JuL 815PM JUM. 26 JuL
& Jor
W TER

Up to 8% cashback
when you spend

on shopping

HSBC Live+ Credit Card

Apply now

Branded News Title

stadiumastro MyFeed Video Fantasy BolaSepak Badminton Sepak Tokraw  More Q sMIEN

@ Malaysian Football League

Videos Fixtures Standings Leagues & Cups

In The Spotlight By, Your Brand

TM) rejects Ozil to JOT rumours Step into the home of 5G. No 1DT barred from travelling to TM) rejects Ozil to JDT rumours
contract. no installation. Try now! Qatar for AFC Champlons League

Latest News

b g
p TM] to 'take a step back’ from JDT
w SALE SALE

SALE SALE
SALE SALE
SALE SALE
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stadiumastro AD FORMATS \/

Branded Fixtures & Results Title Branded Standings Title

Your Brand Your Brand

stadiumastro Myfed Video Fantasy BolaSepak  Badminton Sepak Takaw  More Q BvMieNn & stadiumastro Myreed Video Fantasy BolaSepak Badminton SepakTakiaw More Q sMieN &

@ Malaysian Football League @ Malaysian Football League

News Videos Fixtures Standings Teams Leagues & Cups News Videos Fixtures Standings Teams Leagues & Cups

B T — o RN N et 7 A ﬁ‘/ﬁ‘/_\ SRR |
Malaysia Super League ) (_ Malaysia Cup ) ( FA Cupjr (arccup ) (asiancL ) ( MFLCup ) Molaysia Super League’) (Malaysia cup ) (FAcup ) (Carccup ) (asianct ) ((MFLCup )

Results by

Malaysia Super League
Gameweek 4

Monday, 21 Jan
T Ej B00PM (@) SFC
=
KDA @ 10:00 PM

o 3]

Your Brand
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Branded Widgets

Brought to you by “Your Bra

¢ Upcoming Matches

Malaysia Super League
Gameweek 4
Monday, 21 Jan

T 8:00 PM gg,f SFC
10:00 PM @ SRP

astro
ARENA

11:00 PM

Tuesday, 21 Jan

astro o
arena [l GO

SEE ALL »
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Branded Section

= stadiumastro BMIEN &

Brought to you by “Your Brand”

Malaysian Football League > Super League > JDT vs SF|

Mon, 21 Jan

©.. .6

IDT SFC

FULL TIME

85 12 Arif Aiman @& Che Adams 79'
56" Fernando Forestieri
77’ 50" Juan Muniz

Overview Timeline Lineup

Johor Darul Te’zim FC

Starting XI

Haziq Nazali

Matthew Davies
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stadiumastro AD FORMATS

Social Media

Stadium Astro

2 days 590 - &
Two time Olympic Gold medalist, Viktor Axeisen weighs in on the Lee Chong Wei and Lin Dan debate.
P n " The Danish shuttler revealed on his first Twitch live stream that Lee Chong Wei was a menace on the
Terkini Petronas LTdL 2024.} Pelury\bu Malaysia court and was harder to piay against.
rempuh penghadang menuju garisan penamat

RES )
& B v @,v ~N &
l ; Emirates
. FIF BETTER
, \

%( // . ‘ No comments yet. lnStGng m pOSt
-
-

08 1 grow Start the conversation.

your business |

e \ &
-~
A

66 VIKTOR AXELSEN ON LIN DAN OR CHONG WEI

WHEN | WAS YOUNGER, | PLAYED
CHONG WEI, | COULDN'T UNDERSTAND
HOW ANYONE COULD BEAT HIM.

VIR AXELSEN'S TWITCH

stadium

Facebook post
TikTok post

RODRI OUT FOR
THE SEASON

stadiumastro
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MAKANBOLA AD FORMATS

Masthead

MAKANBOLA

MAKANBOLA

EPL
Andre Onana Bagi Amaran Awal Kepada
Kelab EPL Lain

Search & Hit Enter

Andre Onana Bagi Amaran Awal Kepada
Kelab EPL Lain

& Hit Enter

Liga Super Transfer Liga Super

5 Fakta Menarik Tentang Aksi JDT vs Al Nassr Mahu Selamatkan Antony Dari Liga Super: Senarai Perlawanan Minggu 8,
Kedah Darul Aman Malam Ini Man United Waktu, Lokasi & Siaran TV

| 231 views | | s viewes | [iazviews ]
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MAKANBOLA AD FORMATS

Leaderboard

MAKANBOLA

MAKANBOLA

HARIMAU MALAYA

EPL
Andre Onana Bagi Amaran Awal Kepada
Kelab EPL Lain

Liga Super
5 Fakta Menarik Tentang Aksi JDT vs
Kedah Darul Aman Malam Ini




MAKANBOLA AD FORMATS

MREC

MAKANBOLA

PERPINDAHAN

EPL
Andre Onana Bagi Amaran Awal Kepada
Kelab EPL Lain

Search & Hit Enter

Liga Super Transfer Liga Super
5 Fakta Menarik Tentang Aksi JDT vs Al Nassr Mahu Selamatkan Antony Dari Liga Super: Senarai Perlawanan Minggu 8,
Kedah Darul Aman Malam Ini Man United Waktu, Lokasi & Siaran TV

MAKANBOLA

HARIMAU MALAYA

EPL
Andre Onana Bagi Amaran Awal Kepada
Kelab EPL Lain

Search & Hit Enter
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MAKANBOLA AD FORMATS

Social Media

MAKANBOLA
ago.- & @ makanbolaplus - Follow

Bomeo bukaniah lawan sebenar KL City, tersungkur di Cheras. @
Kiik bio/komen untuk bacaan penuh. makanbolaplus 26m
Cara JDT bekerjasama dengan jenama
tempatan & antarabangsa wajar dijadikan
contoh kelab lain

‘mencipta’ peluang perniagaan.

Klik bio/komen untuk bacaan penuh.

See translation

No comments yet. lnStGngm Post

"] 2 Start the conversation.
MAKANBOLA
(©) JOHOR SOUTHERN TIGERS (V) Q v

143 likes

MAKANBOLA JDT Cipta Peluang Perniagaan Impak Tinggi

(8) BORNEO FC SAMARINDA

Branded Advertorial ‘ Shopee Cup: KL City ‘Tak Berpeluh’
Atasi Borneo Samarinda

) Comment (= Tl 3 { y " 24 Q000 »

Copy bnk

Facebook Post )
TikTok Post

@ suasaosor@




PACKAGE OPTIONS

BRANDED ARTICLE BRANDED VIDEO

1x Branded Article

1x Facebook Post 1x Facebook Video Post

stadiumastro 1x Instagram Post stadium §it|9 1x Instagram Video Post

1x Tik Tok Post
2x Weeks Branded Live Score

MAKANBOLA MAKANBOLA




PACKAGE OPTIONS
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stadiumastro MAKANBOLA

1x MREC
1x Leaderboard
1 Days x Masthead
1x Catfish
4x Weeks Branded Live Score Display
4x Weeks Branded News Title
4x Weeks Branded Fixtures & Results Title
4x Weeks Branded Standings Title
4x Weeks Branded Widgets
4x Weeks Branded Section
1x Branded Article
1x Facebook Post
1x Tik Tok Post
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TERMS & CONDITIONS

. All prices are exclusive of Government Tax and are subject to 8% Service Tax if applicable.

. Package availability is based on first-come, first-served basis.

. Strictly no changes of materials, pictures, caption or write up on article, videos and social post after it goes live OR there will be a 100% penalty for any changes.
. Video commercial materials to be submitted via email with minimum of four (4) working days prior to campaign live date.

. For digital materials, all pointers, directions and visuals to be provided by advertiser and is subject to Astro's final approval.

. The delivery of the digital entitlements will be based on the recommended duration. Any changes such as addition targeting/duration adjustment, it will subject to
availability of inventories upon campaign booking submission.

. All entitlements to be booked under One media order.
. Astro reserves the right to amend any of the above pricing categories from time to time.
. Packages are non-cancellable and non-transferable. 100% surcharge will be imposed upon any cancellation.

. This document, the recommendations and creative concepts have been developed by Astro. All elements as described above remain the property of Astro and shall
not be used or duplicated, in part or in whole in any form whatsoever.

. This agreement is private and confidential and no content herein shall be divulged to parties other than the intended agency and client.

. All elements as described above remain the property of Astro and shall not be used or duplicated, in part or in whole in any form whatsoever.

. In the event of any rescheduling of the original booking, Client must use the digital entitlements within 3 months after the last date of the campaign (“Deadline”),
failing which any unutilized digital entitlements shall be automatically forfeited and Client shall be deemed to have waived the right to use the unutilized digital
entitlements. Upon expiry of the Deadline, Astro shall have no obligation to accept any bookings or deliver any Deliverables related to the unutilized digital

entitlerments. No extension of the Deadline shall be permitted unless otherwise agreed upon by us / Astro in writing.

. The above package is subject to the general terms and conditions for the provision of airtime, which can be found at www.astromedia.com.my



http://www.astromedia.com.my/
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