: SERVING
VISITORS

Source: Digital monthly unique visitors (“MUV”) to
Astro’s digital brands, based on Google Analytics.
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WEB APP (GOOGLE ANALYTICS JUL 2024)

DEVICE CATEGORY

DEVICE CATEGORY
MONTHLY UNIQUE USERS

p- -
N .
J

MONTHLY PAGE VIEWS '

AVERAGE SESSION DURATION

MONTHLY TOTAL USERS

Jo
1
Jo

MONTHLY PAGE VIEWS

A  multilingual lifestyle site
serving the Ilatest trending
local news, life hacks, and
Inspiring stories. Each
language  platform  offers
different content that s

AVERAGE SESSION DURATION

AGE BREAKDOWN AGE BREAKDOWN

d X BoPo| O [
3 BoBo O e

) e 18-24 45 - 54 18- 24 45-54
catgred to ItS SpeCIfIC 25 - 34 55 - 64 25 - 34 55 - 64
audience. 35-44 65+ 35-44 65+
INTERESTS INTERESTS
Travel/Travel Buffs )n Media, Entertainment, Media, Entertainment, ﬁ Media, Entertainment,
APP: Music Lovers Casual & Social Gamers Gamers, Action Game
News & Politics /Avid Fans
o]
News R.eaders/ Eca?m Technology/ News, Politics, Avid &  Technology/Social Media
Entertainment News _I_,;\_ Technophiles News Readers s Enthusiasts

Enthusiasts

SOCIAL MEDIA OONO

COMBINED FOLLOWERS


https://www.facebook.com/syok
https://www.instagram.com/syok.eng/
https://www.youtube.com/@SYOKChannel
https://www.tiktok.com/@syoksyoksyok
https://syok.my/home
https://apps.apple.com/my/app/syok-radio-videos-podcasts/id325022755
https://play.google.com/store/apps/details?id=net.amp.era&hl=en
https://twitter.com/syok_malaysia

A multilingual lifestyle site
serving the Ilatest trending
local news, life hacks, and
inspiring stories. Each
language  platform  offers
different content that s
catered to its specific
audience.

APP:

WEB + APP

MONTHLY UNIQUE USERS

)

MONTHLY PAGE VIEWS

©

AVERAGE SESSION DURATION

O
alb

SOCIAL MEDIA

£ [ClalX]J "

COMBINED FOLLOWERS

(GOOGLE ANALYTICS JUL 2024)

L 387 [ Jo05% [ ]

DEVICE CATEGORY

. 18 - 24 45 - 54
BREAKDOWN 29 -34 55 -64
35-44 65+

Music Lovers News Enthusiasts

Media & News &Politics/Avid News
INTERESTS .
)Jj Entertainment/ lE Readers/Entertainment

e
Fa%*?a Technology/ O Travel/Travel Buffs

—_1| Technophiles _

LA

MONTHLY REACH
(FACEBOOK INSIGHTS JUL 2024)


https://bm.syok.my/home
https://apps.apple.com/my/app/syok-radio-videos-podcasts/id325022755
https://play.google.com/store/apps/details?id=net.amp.era&hl=en
https://www.facebook.com/syok.bm
https://www.instagram.com/syok.bm/
https://www.youtube.com/@SYOKChannel
https://www.tiktok.com/@syoksyoksyok
https://twitter.com/syoksyoksyok

astro

Malaysia’s first 24-hour news
& thought leadership channel
— delivering in-depth analysis
and balanced, comprehensive
coverage of news and current
affairs.

Malaysia’s Most  Trusted
News Brand* - where news
and information meet
credibility and transparency.

*Source: Reuters Institute Digital News Report 2018 - 2022

APP:

WEB

(GOOGLE ANALYTICS JUL 2024)

L 1020 ] ss.6% | |

MONTHLY UNIQUE USERS

o

DEVICE CATEGORY

MONTHLY PAGE VIEWS AGE 18 - 24 45 - 54
BREAKDOWN 29 =34 55 -64
35-44 65+

©

AVERAGE SESSION DURATION

SOCIAL MEDIA

News & Politics /Avid @ gzgzzé rI?st/ness/
INTERESTS News Readers/ SoccerFans
Entertainment News
Enthusiasts

“ News, Politics, Avid . Travel/Travel Buffs

News Readers/Avid
Political News
Reader

OEONG "

MONTHLY REACH
COMBINED FOLLOWERS (FACEBOOK INSIGHTS JUL 2024)


https://www.astroawani.com
https://apps.apple.com/my/app/astro-awani/id640446711
https://play.google.com/store/apps/details?id=my.com.astro.awani&hl=en
https://www.facebook.com/astroawani/
https://www.instagram.com/501awani/
https://www.youtube.com/channel/UC5dYmq91e5_g54krpO06NJw
https://www.tiktok.com/@501awani
https://twitter.com/501Awani

astro

Malaysia’s first 24-hour news
& thought leadership channel
— delivering in-depth analysis
and balanced, comprehensive
coverage of news and current
affairs.

Malaysia’s Most  Trusted
News Brand* - where news
and information meet
credibility and transparency.

*Source: Reuters Institute Digital News Report 2018 - 2022

APP:

APP

(GOOGLE ANALYTICS JUL 2024)

&
=)

] 95:3% ]

MONTHLY UNIQUE USERS DEVICE CATEGORY
MONTHLY SCREEN VIEWS AGE 18 -24 45 - 54
BREAKDOWN 29 =34 55-64

35-44 65+

©

AVERAGE TIME SPENT

SOCIAL MEDIA

Fans

O
alb

Media, Entertainment,
Gamers, Casual &
Social Gamers

E News & Politics /Avid Media, Entertainment,
INTERESTS News Readers Gamers, Action Game

Technology/Social Media
Enthusiasts

-

OEONG "

MONTHLY REACH
COMBINED FOLLOWERS (FACEBOOK INSIGHTS JUL 2024)


https://www.facebook.com/astroawani/
https://www.instagram.com/501awani/
https://www.youtube.com/channel/UC5dYmq91e5_g54krpO06NJw
https://www.tiktok.com/@501awani
https://twitter.com/501Awani
https://apps.apple.com/my/app/astro-awani/id640446711
https://play.google.com/store/apps/details?id=my.com.astro.awani&hl=en
https://www.astroawani.com

WEB (GOOGLE ANALYTICS JUL 2024)

GEM L 655% [ Joain [ ]

PAK MONTHLY UNIQUE USERS DEVICE CATEGORY

RojakDaily

o

Astro Gempak. is the I\!o: 1 A — . 18 - 24 45 - 54
Malay entertainment digital BREAKDOWN 29 -34 55-64
platform amongst Malaynials. 35-44 65+

lts broad content ecosystem
covers entertainment, drama,
Islamic, lifestyle, comedy and

©

AVERAGE SESSION DURATION

kids News, Politics, Avid Sports & Fitness/
. INTERESTS News Readers/Avid @ SportsFans/
Political News SoccerFans
o Reader

“ E News & Politics /Avid Q Food & Dining /
l Cooking Enthusiasts/

News Readers/ — !
Entertainment News Aspiring Chefs
Enthusiasts

e SOCIAL MEDIA ﬁQ@@ AR

MONTHLY REACH
COMBINED FOLLOWERS (FACEBOOK INSIGHTS JUL 2024)


https://gempak.com
https://www.facebook.com/PortalAstroGempak/
https://www.instagram.com/astrogempak/
https://www.youtube.com/channel/UCfztuMBrL9F-KqLZk_SY9TA
https://www.tiktok.com/@astrogempak
https://twitter.com/Astro_Gempak
https://gempak.com/rojakdaily

WEB (GOOGLE ANALYTICS JUL 2024)

A
= /i ] 0
MONTHLY UNIQUE USERS DEVICE CATEGORY
ERA is Malaysia’s No. 1 radio e
brand and is famous for 18 - 24 45 - 54
playing only the best chart- Mtk - AGE 25 - 34 55 - 64
. . . BREAKDOWN - -
topping hits of today with a 35-44 65+

line-up of the funniest
entertainers in the industry.

©

AVERAGE SESSION DURATION

e
News & Politics /Avid (=& Technology/
INTERESTS lE News Readers/ ——1] Technophiles

. i A= .
o Entertainment News
Enthusiasts

Lifestyles & Hobbies/ ) Med.ia, Entertainment/
Shutterbugs I I Music Lovers

. SOCIAL MEDIA ﬁQ@@ AR

MONTHLY REACH
COMBINED FOLLOWERS (FACEBOOK INSIGHTS JUL 2024)


https://era.syok.my
https://www.facebook.com/era.je
https://www.instagram.com/era.je/
https://www.youtube.com/@eradotje
https://www.tiktok.com/@era.je
https://twitter.com/ERAdotje

A strong No. 2 Malay radio
brand in Malaysia. SINAR
plays favourite hits from the
80’s to today, with songs that
make fans feel good and
brighten up their days. It also
covers the best in talk shows
and inspiring real-life topics
that are packed full of
exclusive interviews.

WEB

MONTHLY UNIQUE USERS

o

MONTHLY PAGE VIEWS

©

AVERAGE SESSION DURATION
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AGE
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INTERESTS

ORONG
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(GOOGLE ANALYTICS JUL 2024)
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DEVICE CATEGORY

18 - 24 45 - 54
25 -34 55 -64
35-44 65+

News & Politics /Avid Q Food & Dining,

News Readers/ Cooking Enthusiasts,
Entertainment News Aspiring Chefs

Enthusiasts

News & Politics /Avid e Travel/Travel Buffs
News Readers/ Avid — —

Political News

Readers

M4

MONTHLY REACH
(FACEBOOK INSIGHTS JUL 2024)


https://gegar.syok.my
https://www.facebook.com/SINARdotmy/
https://www.instagram.com/sinar_my/
https://www.youtube.com/radiosinar
https://www.tiktok.com/@sinar_my
https://twitter.com/sinar_my

GEGAR is Malaysia’s No. 1
East Coast radio brand and is
the community’'s key source
of local news, entertainment
and variety of local music.

WEB

e 28.1% |

MONTHLY UNIQUE USERS

(GOOGLE ANALYTICS JUL 2024)

DEVICE CATEGORY

o

MONTHLY PAGE VIEWS AeE 18 - 24
BREAKDOWN 29 -34
35-44

©

AVERAGE SESSION DURATION

‘ I | Enthusiasts

45 - 54
55 -64
65+

News & Politics /Avid : Travel/Travel Buffs
WIS l E News Readers/
o Entertainment News

e
Media, Entertainment/ _:’bﬁ Technology,

)I I Music Lovers

SICALMEDA @O NG

COMBINED FOLLOWERS

:OQI

Technophiles

MONTHLY REACH
(FACEBOOK INSIGHTS JUL 2024)


https://gegar.syok.my
https://www.facebook.com/GEGAR
https://www.instagram.com/gegar.my/
https://www.youtube.com/channel/UCd4d3fL-QZPCd9vMiUFhXLQ
https://www.tiktok.com/@gegar.my
https://twitter.com/gegar_my

WE B (GOOGLE ANALYTICS JUL 2024)

2 e 263% [ 728% | |

MONTHLY UNIQUE USERS DEVICE CATEGORY

ZAYAN appeals to the modern

Muslim community by serving o
them with  contemporary
content consisting of the MONTHLY PAGE VIEWS . 18 - 24 45 - 54

latest fashion, technology, BREAKDOWN 29 - 34 55 - 64
entertainment and lifestyle. 35-44 65+

All the while still holding true @

to the timeless creed of their AVERAGE SESSION DURATION
faith.

o

News & Politics /Avid Travel/Travel Buffs
INTERESTS lE / &
News Readers/
O Entertainment News
Enthusiasts
“ _30 Technolo
Lifestyles & Hobbies/ |=iPse gy,

ﬁ Shutterbugs :_\_ Technophiles

aa SOCIAL MEDIA ﬁQ@@ AR

MONTHLY REACH
COMBINED FOLLOWERS (FACEBOOK INSIGHTS OCTOBER 2023)

C)



https://zayan.syok.my
https://www.facebook.com/zayan.my
https://www.instagram.com/zayan.my/
https://www.youtube.com/@zayanmy
https://www.tiktok.com/@zayan.my
https://twitter.com/ZayanMy

WEB (GOOGLE ANALYTICS JUL 2024)

[ITIPIATIA ® . =

O

MONTHLY UNIQUE USERS DEVICE CATEGORY
The go-to portal for all your
interior and landscape design S — . 18 - 24 45 - 54
needs, served in Malay. BREAKDOWN 29 -34 55 - 64
35-44 65+

9

AVERAGE SESSION DURATION

INTERESTS Home & Garden/ Q Food, Dining, Cooking
Home Décor Enthusiasts/ Aspiring
Enthusiasts Chefs

“ “ News & Politics /Avid News & Politics/ Avid

News Readers/ News Readers/ Avid
Entertainment News Political News

Enthusiasts Readers
M
SOCIAL MEDIA 30@6 Add

COMBINED FOLLOWERS (FACEBOOK INSIGHTS JUL 2024)


https://www.impiana.my
https://www.facebook.com/impiana
https://www.instagram.com/impianamy/
https://www.youtube.com/impianatv
https://www.tiktok.com/@impianamy
https://twitter.com/impianamy

hijabista

WEIEWSERS only fashion
magazine dedicated to
modest fashion, beauty, and
religious tips for Muslim
women.

WEB

MONTHLY UNIQUE USERS

MONTHLY PAGE VIEWS

©

AVERAGE SESSION DURATION
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SOCIAL MEDIA

ORONG

COMBINED FOLLOWERS

(GOOGLE ANALYTICS JUL 2024)
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DEVICE CATEGORY

18 - 24
AGE
BREAKDOWN 29 -34
35-44
INTERESTS Travel/Travel Buffs

News & Politics /Avid
lE News Readers/

Entertainment News
Enthusiasts

45 - 54
55 -64
65+

Food, Dining, Cooking
Enthusiasts/ Aspiring
Chefs

E News & Politics/ Avid
l News Readers/ Avid
Political News
Readers

MONTHLY REACH

(FACEBOOKINSIGHTS JUL 2024)


https://www.hijabista.com.my
https://www.facebook.com/hijabistamagazine
https://www.instagram.com/hijabistamag/
https://www.youtube.com/@hijabistamy
https://www.tiktok.com/@hijabistamy
https://twitter.com/hijabistamy

WEB (GOOGLE ANALYTICS JUL 2024)

g |
O

keluarga

MONTHLY UNIQUE USERS DEVICE CATEGORY
This one's for the family, see am
served with a healthy dose of 18 - 24 45 - 52
household hacks, inspiring MONTHLY PAGE VIEWS AGE
stories, and health tips. sreakoown 23 - 34 95 -64
35-44 65+

©

AVERAGE SESSION DURATION
INTERESTS Media & Q Food, Dining, Cooking
Entertainment / TV Enthusiasts/ Aspiring
o Lovers/ TV Drama Chefs
Fans
“ News & Politics /Avid E News & Politics/ Avid
lE News Readers/ l News Readers/ Avid

Entertainment News 20"2%' News
Enthusiasts eaaers

SOCIAL MEDIA OGOONG

COMBINED FOLLOWERS (FACEBOOK INSIGHTS JUL 2024)



https://www.keluarga.my
https://www.facebook.com/KeluargaMagazine
https://www.instagram.com/keluargamag/
https://www.youtube.com/majalahkeluarga
https://www.tiktok.com/@keluarga.my
https://twitter.com/keluargamy_

WEB (GOOGLE ANALYTICS JUL 2024)

g |
O

DEVICE CATEGORY

P a

MONTHLY UNIQUE USERS

A complete parenting guide coe am

for young and new parents. s 22 25 - 5

It's also the number one local MONTHLY PAGE VIEWS AGE i i

parenting portal. BREAKDOWN 29 - 34 55 -64
35-44 65+

©

AVERAGE SESSION DURATION
INTERESTS Media & Q Food, Dining, Cooking
Entertainment / TV ——J Enthusiasts/ Aspiring
o Lovers/ TV Drama Chefs
Fans

“ News & Politics /Avid E News & Politics/ Avid
lE News Readers/ l News Readers/ Avid

Entertainment News Political News

Enthusiasts Readers
M
SOCIAL MEDIA 30@6 Add

COMBINED FOLLOWERS (FACEBOOK INSIGHTS JUL 2024)


https://www.majalahpama.my
https://www.facebook.com/majalahpama
https://www.instagram.com/majalahpama/
https://www.youtube.com/@pamaofficial/
https://www.tiktok.com/@pama.my
https://twitter.com/pama_my

WE B (GOOGLE ANALYTICS JUL 2024)

Q |
O

DEVICE CATEGORY

MASKULIN

MONTHLY UNIQUE USERS

A digital platform created for
the modern urban male,

serving everything from S — 18 - 24 45 - 54

automotive news, health tips, srerkbown 25 - 34 55 - 64

and fashion features. 35-44 65+

© [

AVERAGE SESSION DURATION
Food, Dining, Cooking
Enthusiasts/ Aspiring

Sports & Fitness/ Q
INTERESTS SportsFans/
o SoccerFans Chefs
“ News & Politics /Avid E News & Politics/ Avid
l E News Readers/ l News Readers/ Avid
Entertainment News EOII::II(:aI News
Enthusiasts SRl

. SOCIAL MEDIA ﬁQ@@ AR

MONTHLY REACH
COMBINED FOLLOWERS (FACEBOOK INSIGHTS JUL 2024)


https://www.maskulin.com.my
https://www.facebook.com/majalahmaskulin
https://www.instagram.com/maskulinmag/
https://www.youtube.com/@maskulinmy
https://www.tiktok.com/@maskulinmy
https://twitter.com/maskulinmy

WEB (GOOGLE ANALYTICS JUL 2024)

Q -
Al :

MONTHLY UNIQUE USERS DEVICE CATEGORY
Experiences, information, tips
and techniques from one e v . 18 - 24 45 - 54
angler to another. BREAKDOWN 29 - 34 55-64
35-44 65+

AVERAGE SESSION DURATION

INTERESTS = ne Technology, V% Travel, Travel Buffs
0 o =—1] Technophiles <
Lifestyles & Hobbies,

“ News & Politics /Avid
News Readers/ 'a Outdoor Enthusiasts
Entertainment News
Enthusiasts

R SOCIAL MEDIA ﬁQ@@ rR

MONTHLY REACH
COMBINED FOLLOWERS (FACEBOOK INSIGHTS JUL 2024)


https://www.umpan.com.my
https://www.facebook.com/umpanmy
https://www.instagram.com/umpanmy/
https://www.youtube.com/@umpanmy
https://www.tiktok.com/@umpan.my
https://twitter.com/umpanmy

LIBUR

Dishing out travel inspirations,
destination suggestions, and
all the cuti-cuti hacks you

need.

WEB

-

MONTHLY UNIQUE USERS

o

MONTHLY PAGE VIEWS AGE

BREAKDOWN

©

AVERAGE SESSION DURATION

O

INTERESTS

EO

SOCIAL MEDIA

ORONG

COMBINED FOLLOWERS

(GOOGLE ANALYTICS JUL 2024)

O

DEVICE CATEGORY

18 - 24 45 - 54
25 - 34 55-64
35-44 65+

Food, Dining, Cooking
Enthusiasts/ Aspiring

7 Travel/Travel Buffs
k Chefs

\

News & Politics /Avid E News & Politics/ Avid
lE News Readers/ l News Readers/ Avid
Entertainment News EO“'::'Ica' News
Enthusiasts SRl

M4

MONTHLY REACH
(FACEBOOK INSIGHTS JULL 2024)


https://www.libur.com.my
https://www.facebook.com/liburmy
https://www.instagram.com/liburmy/
https://www.youtube.com/@liburmy
https://www.tiktok.com/@libur.my
https://twitter.com/liburmy

WEB (GOOGLE ANALYTICS JUL 2024)

Q -
Al -

MONTHLY UNIQUE USERS DEVICE CATEGORY
Serving the juiciest celebrity
gossip clgle hottest MONTHLY PAGE VIEWS AGE 18 - 24 45 - 54
entertainment updates. BREAKDOWN 29 - 34 55-64
35-44 65+

9

Media & Q Food, Dining, Cooking
INTERESTS . ' '
0 o i Entertainment / TV Enthusiasts/ Aspiring

AVERAGE SESSION DURATION

Lovers/ TV Drama
[ Chefs

“ “ News & Politics /Avid News & Politics/ Avid

News Readers/ News Readers/ Avid

Entertainment News 20"2%' News
Enthusiasts eaaers

. SOCIAL MEDIA ﬁQ@@ AR

MONTHLY REACH
COMBINED FOLLOWERS (FACEBOOK INSIGHTS JUL 2024)


https://www.mediahiburan.my
https://www.facebook.com/mediahiburan
https://www.instagram.com/mediahiburanofficial/
https://www.youtube.com/@mediahiburanofficial
https://www.tiktok.com/@mediahiburanofficial
https://twitter.com/mediahiburan

WEB (GOOGLE ANALYTICS JUL 2024)

Al :

MONTHLY UNIQUE USERS DEVICE CATEGORY
Our top performing digital coo am
platform featuring content
created by women for MONTHLY PAGE VIEWS AGE 18 - 24 45 - 54
women BREAKDOWN 29 -34 55 - 64
| 35-44 65+

AVERAGE SESSION DURATION

INTERESTS Banking & Finance/ Q Food, D.Inlng, Coqk,mg
. L——J Enthusiasts/ Aspiring
Avis Investors
Chefs

“ News & Politics /Avid News & Politics/ Avid
lE News Readers/ l News Readers/ Avid

Political News

Entertainment News

Enthusiasts Readers
SOCIAL MEDIA ﬁO@@ A4

COMBINED FOLLOWERS (FACEBOOK INSIGHTS JUL 2024)


https://www.mingguanwanita.my
https://www.facebook.com/mingguanwanita
https://www.instagram.com/mingguanwanita/
https://www.youtube.com/@mingguanwanitaofficial/
https://www.tiktok.com/@mingguanwanita
https://twitter.com/mingguanwanita

WEB (GOOGLE ANALYTICS JUL 2024)

Q |
O

NONA

MONTHLY UNIQUE USERS DEVICE CATEGORY
Our premium NESWE I
magazine covering interviews
with  Malaysia’ ich-and- - -
ysia’'s rich anq e —— . 18 - 24 45 - 54
famous as well as the latest in BREAKDOWN 25-34 55-64
high end fashion. 35-44 65+

©

AVERAGE SESSION DURATION

Media & Q Food, Dining, Cooking
INTERESTS ! Entertainment / TV ——J Enthusiasts/ Aspiring
o Lovers/ TV Drama Chefs
Fans

“ News & Politics /Avid News & Politics/ Avid

News Readers/ l News Readers/ Avid

Political News

Readers

Entertainment News
Enthusiasts

e SOCIAL MEDIA ﬁQ@@ AR

COMBINED FOLLOWERS (FACEBOOK INSIGHTS JUL 2024)


https://www.nona.my
https://www.facebook.com/majalahnona
https://www.instagram.com/majalahnona/
https://www.youtube.com/@nonamyofficial
https://www.tiktok.com/@nona.my
https://twitter.com/nonamyofficial
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-
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MONTHLY UNIQUE USERS

Inspiration for brides-to-be
and curated bridal service
portal.

MONTHLY PAGE VIEWS

AVERAGE SESSION DURATION

e SOCIAL MEDIA

COMBINED FOLLOWERS

(GOOGLE ANALYTICS JUL 2024)
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DEVICE CATEGORY

. 18 - 24 45 - 54
BREAKDOWN 29 -34 55 -64
35-44 65+

Lifestyles & Hobbies/ Q :o‘t’:' D.'“TQ;.ACOC{k.lng
Shutterbugs ——— Enthusiasts/ Aspiring

INTERESTS @
: Chefs

News & Politics /Avid News & Politics/ Avid
lE News Readers/ l News Readers/ Avid

Entertainment News Political News

Enthusiasts Readers
QO0R6

(FACEBOOK INSIGHTS JUL 2024)


https://www.pesonapengantin.my
https://www.facebook.com/pesonapengantin
https://www.instagram.com/pesonapengantin/
https://www.youtube.com/@pesonapengantinofficial/
https://www.tiktok.com/@pesonapengantin
https://twitter.com/pengantinmy

WEB (GOOGLE ANALYTICS JUL 2024)

L 68 [Jo2en | ]

DEVICE CATEGORY

MONTHLY UNIQUE USERS

Invites sparks of local cooking
and ideas of enjoying food.

Rasa is our No. 1 lifestyle food MONTHLY PAGE VIEWS neE 18 - 24 45 - 54
portal sReakbowN 29 - 34 55 -64
| 35- 44 65+

©

AVERAGE SESSION DURATION
Food, Dining, Cooking
Enthusiasts/ Aspiring

INTERESTS x Travel/Travel Buffs Q
o Chefs
“ News & Politics /Avid E News & Politics/ Avid
l E News Readers/ l News Readers/ Avid

Entertainment News Political News

Enthusiasts Readers
M
SOCIAL MEDIA ﬁc@ﬁ Add

COMBINED FOLLOWERS (FACEBOOK INSIGHTS JUL 2024)


https://www.rasa.my
https://www.facebook.com/majalahrasa
https://www.instagram.com/majalahrasa/
https://www.youtube.com/@rasaofficial
https://www.tiktok.com/@rasa.my
https://twitter.com/rasamyofficial

WEB (GOOGLE ANALYTICS JUL 2024)
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MONTHLY UNIQUE USERS DEVICE CATEGORY
30 years in the market, oo am
Remaja continues to be the 18 - 24 45 - 52
staple brand dedicated to the MONTHLY PAGE VIEWS AGE
yOUth BREAKDOWN 25 - 34 55 - 64
' 35-44 65+

O AVERAGE SESSION DURATION
INTERESTS Sports, Fitnhess, Q
o @ Sports & Soccer Fans
“ News & Politics /Avid E News & Politics/ Avid
lE News Readers/ l News Readers/ Avid

Entertainment News 20"2%' News
Enthusiasts eaaers

Food, Dining, Cooking
Enthusiasts/ Aspiring
Chefs

C)

SICALMEDA @) © O NG

COMBINED FOLLOWERS (FACEBOOK INSIGHTS JUL 2024)


https://www.remaja.my
https://www.facebook.com/majalahremaja
https://www.instagram.com/majalahremaja/
https://www.youtube.com/majalahremajamy
https://www.tiktok.com/@remaja.my
https://twitter.com/remaja_my

Your ultimate guide for a
healthy lifestyle. A brand
dedicated to a daily life filled
with fresh and energetic
fitness routines for your
health and beauty!

WEB
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(GOOGLE ANALYTICS JUL 2024)
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- 18 - 24
BREAKDOWN 29 -34
35-44

Home & Garden/
Home Décor
Enthusiasts

INTERESTS * ’

News & Politics /Avid
lE News Readers/

Entertainment News
Enthusiasts

45 - 54
55 -64
65+

Food, Dining, Cooking
Enthusiasts/ Aspiring
Chefs

E News & Politics/ Avid
l News Readers/ Avid
Political News
Readers

MONTHLY REACH

(FACEBOOK INSIGHTS JUL 2024)


https://rapi.com.my
https://www.facebook.com/majalahrapi
https://www.instagram.com/majalahrapi/
https://www.youtube.com/@rapimyofficial/
https://www.tiktok.com/@rapimyofficial
https://twitter.com/rapi_my
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Life and beauty
Muslims.

tips for
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I E News Readers/ I News Readers/ Avid

Entertainment News Political News

Enthusiasts Readers
COORG i

(FACEBOOK INSIGHTS JUL 2024)


https://www.kashoorga.com
https://www.facebook.com/Kashoorga
https://www.instagram.com/kashoorga/
https://www.youtube.com/@kashoorga/
https://www.tiktok.com/@kashoorga
https://twitter.com/kashoorga

WEB (GOOGLE ANALYTICS JUL 2024)
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A digital platform created for
the modern Malay woman,
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g ] P Y MONTHLY PAGE VIEWS AGE
food, travelling, as well as BREAKDOWN 25-34 55-64
health and beauty. 35-44 65+
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MONTHLY REACH
COMBINED FOLLOWERS (FACEBOOK INSIGHTS JUL 2024)


https://www.vanillakismis.my
https://www.facebook.com/vanillakismis
https://www.instagram.com/vanillakismis/
https://www.youtube.com/@vanillakismisofficial/
https://www.tiktok.com/@vanillakismis.my
https://twitter.com/vanillakismis

BINTXNG
KECIL

The latest digital edutainment

platform for children,
encouraging young talents to
unleash their creative
imagination.
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:Doc ot e U
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Entertainment News —
Enthusiasts

MONTHLY REACH
(FACEBOOK INSIGHTS JUL 2024)


https://bintangkecil.my/
https://www.facebook.com/bintangkecilmy/
https://www.instagram.com/bintangkecilmy/
https://www.youtube.com/@bintangkecilmy/
https://www.tiktok.com/@bintangkecilmy
https://twitter.com/bintangkecilmy

SIAKAP

One of Malaysia’s largest
Malay language
entertainment and popular
news portals focuses on the
distribution of news as it
happens.

WEB

-

MONTHLY UNIQUE USERS

©

(GOOGLE ANALYTICS APRIL 2024)

O J

DEVICE CATEGORY

MONTHLY PAGE VIEWS AGE 18 - 24 45 - 54
BREAKDOWN 25 - 34 55-64
35-44 65+
AVERAGE SESSION DURATION
. . Sports & Fithess/
E News & Politics /Avid SportsFans/
INTERESTS News Readers/ SoccerFans

SOCIAL MEDIA

O
alb

ORONG

COMBINED FOLLOWERS

Entertainment News
Enthusiasts

News, Politics, Avid .

News Readers/Avid ,A Travel, Travel Buffs
Political News !
Reader

MONTHLY REACH
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https://siakapkeli.my
https://www.facebook.com/siakapkeli/
https://www.instagram.com/siakapkeli/
https://www.youtube.com/@SiakapKeliChannel/featured
https://www.tiktok.com/@thesiakapkeli
https://twitter.com/Siakap_Keli

CHI

A multilingual lifestyle site
serving the Ilatest trending
local news, life hacks, and
inspiring stories. Each
language  platform  offers
different content that s
catered to its specific
audience.
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Entertainment News
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Book Lovers

MONTHLY REACH
(FACEBOOK INSIGHTS JUL 2024)


https://cn.syok.my/home
https://www.facebook.com/syok.chinese
https://www.instagram.com/syok.chinese/
https://www.youtube.com/@SYOKChannel
https://www.tiktok.com/@syokchinese
https://twitter.com/syok_malaysia

XU&N

Xuan provides updates on

Astro’'s  Chinese  channel
programming, as well as
event reports, celebrity

trends, and entertainment
and fashion news to more-
than-half-a-million  monthly
consumers.
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M4

MONTHLY REACH
(FACEBOOK INSIGHTS JUL 2024)


http://xuan.com.my
https://www.facebook.com/ASTROXUAN
https://www.instagram.com/xuan.com.my/
https://www.youtube.com/user/myxuan5
https://www.tiktok.com/@xuan.com.my
https://twitter.com/xuan_malaysia

A cool, hip digital-first
entertainment brand set to
connect and engage with
today’s Chinese digital
natives through the creation
of compelling content that's
distinctive and shareable.
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Media, Entertainment/ Media, Entertainment,
Music Lovers/ Pop Book Lovers

Music Fans

MONTHLY REACH
(FACEBOOK INSIGHTS OCTOBER 2023)


https://goxuan.syok.my
https://www.facebook.com/goxuan
https://www.instagram.com/goxuan/
https://www.youtube.com/goxuan
https://www.tiktok.com/@goxuan
https://twitter.com/goXUANmy

MEINDY

MELODY is the third most
popular Chinese radio brand
in Malaysia. It is a personality
driven brand with an
unprecedented Golden
Chinese hit playlists that
keeps a pulse on today, whilst
remaining the joys  of
yesteryears.
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OOONG "

MONTHLY REACH
(FACEBOOK INSIGHTS OCTOBER 2023)


https://melody.syok.my
https://www.facebook.com/MELODYdotmy
https://www.instagram.com/melody_my/
https://www.youtube.com/c/MELODY-malaysia
https://www.tiktok.com/@melodydotmy
https://twitter.com/melody_msia

MY

MY is Malaysia’'s No. 1
Chinese radio brand. It brings
fans the freshest new music,
the Dbest acts and many
moments of fun and hilarity.
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https://my.syok.my
https://www.facebook.com/xiaoMY
https://www.instagram.com/myfm/
https://www.youtube.com/user/1018MYFM
https://www.tiktok.com/@myhaowan
https://twitter.com/MY_HAOWAN

TA

A multilingual lifestyle site
serving the Ilatest trending
local news, life hacks, and

inspiring stories. Each
language  platform  offers
different content that s
catered to its specific
audience.
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News & Politics/Avid

i News Readers/
Movies Lovers/ Fans Entertainment News

Enthusiasts

Media, Entertainment,

}I I Music Lovers


https://ta.syok.my/home
https://www.facebook.com/syok
https://www.instagram.com/syok.eng/
https://www.youtube.com/syokchannel
https://www.tiktok.com/@syoksyoksyok
https://twitter.com/syok_malaysia

Astro Ulagam is Malaysia’s
go-to Indian entertainment
news and events hub,
covering content shown on
Astro’s Indian channels and
top shows, as well as the
latest entertainment news
and videos.
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MONTHLY REACH

(FACEBOOK INSIGHTS JUL 2024)


https://astroulagam.com.my
https://www.facebook.com/AstroUlagam
https://www.instagram.com/astroulagam/
https://www.youtube.com/@astroulagam
https://www.tiktok.com/@astroulagam
https://twitter.com/Astro_Ulagam

RAAGA is Malaysia’'s No. 1
Tamil radio brand. It is
dedicated to being the
dominant information hub on
Kollywood news and center of
conversation amongst Tamil
audiences. RAAGA plays the
best of Indian music, and is
famous for its multi-talented
bunch of entertainers.
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MONTHLY REACH
(FACEBOOK INSIGHTS JUL 2024)


https://raaga.syok.my
https://www.facebook.com/RAAGA.my
https://www.instagram.com/raaga.my/
https://www.youtube.com/thrraaga
https://www.tiktok.com/@raaga_malaysia
https://twitter.com/raaga_my

ENG

A multilingual lifestyle site
serving the Ilatest trending
local news, life hacks, and
inspiring stories. Each
language  platform  offers
different content that s
catered to its specific
audience.
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(FACEBOOK INSIGHTS JUL 2024)


https://en.syok.my/home
https://www.facebook.com/syok
https://www.instagram.com/syok.eng/
https://www.youtube.com/@SYOKChannel
https://www.tiktok.com/@syoksyoksyok
https://twitter.com/syok_malaysia

Y HET

Stadium Astro brings you top-
notch coverage and updates
on international sports such
as EPL, UEFA Champions
League, NBA, F1, PGA Tour
and UFC as well as the
Malaysian sports scene. It's
available in English and
Malay.
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Reader
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COMBINED FOLLOWERS (FACEBOOK INSIGHTS JUL 2024)


https://stadiumastro.com
https://www.facebook.com/stadiumastro
https://www.instagram.com/stadium.astro/
https://www.youtube.com/stadiumastro
https://twitter.com/stadiumastro

HITZ is Malaysia’s No. 1
English radio brand
accompanying fans
throughout their day, playing
the best new music all day
long with exclusive interviews
and unprecedented access to
the stars.
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https://hitz.syok.my
https://www.facebook.com/HITZdotmy
https://www.instagram.com/hitz/
https://www.youtube.com/@hitzdotmy
https://www.tiktok.com/@hitzdotmy
https://twitter.com/hitzdotmy

LITE plays carefully curated
playlist of relaxing favourites
from the 80’s, 90’s and today
while discussing topics that
matter - real people, real
lives, real stories.
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https://lite.syok.my
https://www.facebook.com/LITEdotmy
https://www.instagram.com/lite.my/
https://www.youtube.com/@lite-malaysia
https://www.tiktok.com/@litedotmy
https://twitter.com/litedotmy

WEB (GOOGLE ANALYTICS JUL 2024)
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base amongst English radio
brands in Malaysia. The brand

©
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everyday life in a fun way.
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COMBINED FOLLOWERS (FACEBOOK INSIGHTS OCTOBER 2023)


https://mix.syok.my
https://www.facebook.com/MIXdotmy
https://www.instagram.com/mix.my/
https://www.youtube.com/@mix_my
https://www.tiktok.com/@mixdotmy
https://twitter.com/mixdotmy

The go-to streaming platform
for young VEIEVSERES
bringing all the action in
global live sports, local
entertainment and exclusive
sooka originals.

APP:
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MONTHLY REACH
(FACEBOOK INSIGHTS JUL 2024)


https://sooka.my/en/
https://apps.apple.com/us/app/sooka/id1472711509
https://play.google.com/store/apps/details?id=com.astro.sott&fbclid=IwAR1SsmQ3fbh9-r5fmdvEEr602jWH31A0FomZfg1621wdYI07F9pFGaLDuao
https://www.facebook.com/sookamalaysia/
https://www.instagram.com/sookamalaysia/
https://www.youtube.com/c/sookamalaysia
https://www.tiktok.com/@sookamalaysia
https://twitter.com/sookamalaysia

APP (GOOGLE ANALYTICS JUL 2024)
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The go-to streaming platform pp—
for  young  Malaysians,
bringing all the action in MONTHLY SCREEN VIEWS AGE 18 - 24 45 -54
global live sports, local BREAKDOWN 29 - 34 55 -64
entertainment and exclusive 35-44 65+
sooka originals. @
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https://sooka.my/en/
https://apps.apple.com/us/app/sooka/id1472711509
https://play.google.com/store/apps/details?id=com.astro.sott&fbclid=IwAR1SsmQ3fbh9-r5fmdvEEr602jWH31A0FomZfg1621wdYI07F9pFGaLDuao
https://www.facebook.com/sookamalaysia/
https://www.instagram.com/sookamalaysia/
https://www.youtube.com/c/sookamalaysia
https://www.tiktok.com/@sookamalaysia
https://twitter.com/sookamalaysia

Explore a world of endless
entertainment in your pocket.
Stream the Ilatest shows,
movies, Astro GO exclusives
and live sports on the go.

APP

(GOOGLE ANALYTICS APRIL 2024)

593,000

MONTHLY ACTIVE USERS

925,000

TOTAL SUBSCRIBERS ACTIVATED

202.48 MIL MINUTES

TOTAL CONTENT VIEW TIME

07:56:00

AVERAGE TIME SPENT PER
UNIQUE USER

APP DOWNLOADS PLATFORMS
CUMULATIVE AS OF JULY 2023

ol 2,130,000 X 67.98%
& 6,930,000 32.02%

APP: |
|V Y WEEKDAYS
[l
43.4%
WEEKENDS
GENDER AGE BREAKDOWN RACE

39.0% a 5/.0%

©

® Malay ™ Chinese ®Indian © Other

18 - 34 (14.9%)

35-49(40.60%)
50+ (44.3%)



https://apps.apple.com/my/app/astro-go/id521993797
https://play.google.com/store/apps/details?id=com.astro.astro&hl=en&gl=US
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